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MAY 2'7 1925

Washington, D. C,

Register of Copyrights
Washington, D. C.

Dear 8ir:

I herewith respectfully request the return of the following

named motion picture films de%paited by me for registration of
copyright in the name of fa F » Inc.

The Last Laugh - 7 reels

Respectfully,

FULTON BRYLAWSKI

The Ufa Films, Inc.
hereby acknowledges the receipt of two copies each of the

motion picture films deposited and registered in the Copyright
Office as follows:

Title Date of Deposit Registration

The lLast Luugh p-26-28 OcCiL 21503

The return of the above copies was requested by the said
Company, by its agent and attorney on the th day of
May o 1925 and the said Fulton Brylawski for himself, and as
the duly authorized agent and attorney of the said Company,

hereby acknowledges the delivery to him of said copies, and
the receipt thereof.




FPTIONAL FORM NO. 10
10-104

UNITED STATES GOVERNMENT

M ' du " COPYRIGHT OFFICE
emoranaum LIBRARY OF CONGRESS

TO : Mr, John B, Kuiper DATE: March 15, 1972

Head, Motion Picture Section

FROM : Waldo H, Moore W’

Chief, Reference Division

SUBJECT: Descriptive material for THE LAST LAUGH, L-21503,

Thank you for lending us this material, which I

return to you herewith,

PRiNT ?ﬁga '

Attachment
'S‘fo,




UNITED STATES GOVERNMENT

4 2- ?/Uay memo

DATE OF MESSAGE
——— tochs 1
4 Subiect Transmittal of Envelope 21,503 to R 1972
i bpyright Office at the request of Waldo Moore
4 INSTRUCTIONS
5 Use routing symbols whenever pos-
! SENDER:
i l— —I Foﬂuﬂi original and one copy.
'; Alma Edwards, (c) office L.C, Conserve space. I
To: RECEIVER: |
Reply below the message, keep
=P aldo Moore, (C) Office Crystal Mall one copy, return one copy.

: L |

FoLD— |

USE BRIEF. INFORMAL LANGUAGE

Agtached is the Copyright Descriptive Material for the film
THE LAST LAUGH (L 21503, 27 May 1925) as per your telephone request of
9 March 1972 and 10 March 1972,

Upon its return to the Motion Picture Secticn, please call it to my

attention,

Best Regards,

a3 4
John B, Kuiper, Head @ML
From: Motion Picture Section
Annex Building

L—- —I OPTIONAL FORM 27
OCTOBER 1962
027 -102 1. TO BE RETAINED BY ADDRESSEE g ok St il

L.~




Ocu. 21508 - MAY 27 1925

EXHIBITORS ALBZE
SUPERB! i

/ﬁm |

CARL LAEMMLE s
EMIL JANNINGS &
Is a story just like a Page From R T 3
A tear or two, some heart throbs, T
“UFA” PRODUCTION
Distributed by UNIVERSAL
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(SEE INSIDE PAGE FOR T
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“THE LAST L

Original Lobby Cards

Throwaway

Heq =

A1

F you have an artist or

sign man in connection

with your theatre this
original design for lobby
card will appeal to him.
It is a little out of the
ordinary and yet simple
in design and easy to exe-
cute. Asa ion (card
at left) the circles on card
should be in different colors.
Use as many brilliant colors
as possible. The center de-
sign you can cut from ad
page or use still of Jannings.

IVE a special nhomng.

Newspapers and educators should be invited.

Special Showmgs

t.hroﬁwnys made of colored cardboard.

ERE is an old gag that is sure fire for the purpose of at-
tracting utteution to this picture. Tear out this iljus.
tration and have a cut made of the face. Have small

Use copy as follows:

“If you feel like I do— '
turn me upside down”
URang 9 Jo opy
RpPeIeY) RFeRIT) oy
sSupuuep [y g

Aepung f
pueng aq o3 "““W:)
HONV1 ISV 'El]-u_

A SIM
of New
middle of
cardboar¢
belongs
If you
town, use
the theat:

sawy nof eye ooy
nok moy 298 nok

photopl

they always get news stories,
If you

have any dramatic or literary organizations in your city
give them a showing also. Send out invitations and laud Emil

Jannings' acting to the skies.

Tell them also that it is a new

kind of a picture without sub-titles.

—_—

“9 Laughs”’ Throwaway

What's the difference between a
full house and a Royal flush?
A good deal.

9
Good Laughs

Who was that lady | saw you
with this A. M.

That was no
wife!

lady—just my

see inside

Copy for outside of folder
throwaway. The square

How did you get the black eye?
Bad cold.

Bad cold?

Yeah. | sneezed and awakened
her husband.

above shows exact size
when folded up.

NOTE

Print up a throwaway in

A cigar salesman certainly

knows “the ropes.”

the left so that when folded
up it will be about two
inches wide and one inch

What's a nine letter word for
something that stands on eight
feet and singe. Answer: Quar-
tette.

high. The little throwaway
will be in folds resembling
a railroad ticket so that the
reader will have to unfold

A little Jewish boy went into
a store to purchase animal

to get the entire story.
ey should be printed up

“Jann
tnjo}' i

~ Jar Guessing Con test

ANY offer free tickets for the person who guesses ncnresl

M to the old “'sure fire'’ ideas are still good for some
| towns. Try the—"'beans in a jar'' guessing stunt, Place
a large glass jar full of beans in a grocer's window and the cor-
rect number. The grocer can give with each purchase a blank
on which the guess is to be written.

The same idea can be worked with a hardware store with

keg of hails, or with marbles. " A bank tie up can be arran
with a jar of pennies.

] Careful Drivers /

|
r

“The
liance a

“A er

i[t's diff

A g

|GL T the manager of the cla“ﬂ:cd section tlf your lwes. new -113ka
interested in this stunt which will make every auto owner read
|c1a55|ﬁcd section daily. .

Send out two inspectors to stand on busy traffic corners on your main |
streets, These inspectors should be familiar with all traffic laws #nd
thoroughly conversant with the handling of motor cars.

The inspectors are to make note of the license numbers of the ten|
most cagefnl drivers noted—five at noon and five in the evening rhsh.
The next day these ten numbers are to be scattered through the l‘.'13531-|
fied section of the pdper——het“nn want ads—so that we auto owners|
will have to look for them. The winners should be notified to drive their |
cars to the theatre to call for the free tickets, |

Get the newspaper to carry a display ad “box” and a story on this |
stunt daily. If possible get them to run a picture or cartoon of the in-
spector catching the numbers of the cars.

You can also run the owner’s name beside the license number, This
ie:I ;_;asily obtained by your local license bureau or from the autnm..hile|
clubs. |

Button Throwaway

OH'I'AIN a quantity of ordinary uniform brass buttons which can be
purchased in most any store that sells buttons. Obtain also a lim-
ited quantity of silver buttons. Attach these buttons to cards about the
size or ordinary business cards with the following copy: |
Button, button—who's got the button! !
hnB““ buttons denote dignity, as you understand after you
ve

| laug
yYour
co

and

enti
[)




..is a picture with real exploitation possibilities. €o
after it harder than you ever did before and you
will see results. It is a“UFA"” production, presented
by CARL LAEMMLE and distributed by Universal.

AUGH’

=

——

How to Use the N. Y. Reviews |

A sIMPLE, inexpensive and effective way to put over the wonderful
newspaper reviews on this picture is as follows: Buy current copies
of New York newspapers and tear off the front page. Tear out the
middle of the front page as indicated below and mount on heavy white
cardboard. Have your sign writer letter the review .in the center that
belongs to that particular paper. The reviews will be found below.

Cross Word Puzzle

ERE is a cross word puzzle stunt which i
you can work in many
ways. It can be used as a throwaway, in your i
cross words section of your nerspaper. Lt oo daileniss

Clip thi i oitati
repro?iuce sil.sccuon of the exploitation page and have your engraver

i
ACROSS
5 Owl-like.
7 Generic term for humanm

beings.
:g rﬂl not.
young g
13 Definite nr&dehd’ L
14 Pere (Eng. Abbr.)
18 In that manner.

i

If you have any reviews from neighboring towns or from your own
town, use th.em. Stand these on easels and display in your lobby., When
the theatre is open, display them in front of your theatre.

Times. 4

The Ntil! nrk

I e e |

m|L

-0
210

9 King’s Scholar (Abbr.)
= | 11 Superficial.
15 The sum total

16 Request.
17 Amusement.
18 Personal pronoun.
22 To lose one’s footing.
-| 24 Arithmetical problems.
26 On condition that.
27 Southern Railroad (Abbr.)
28 Note in the scale.
29 Prefix meaning again.
—== | 31 Perform.
32 In the direction of.

Newspapers are now setting cross word puzzles in type with ordinary
slugs and rule which enables you to reproduce them in any size news-
paper in any size town.

| Handkerchief Throwa

COMPELLING i BTAIN at a five and ten cent store or through other

| “Held me in a vise-like grip. I have never seen a more cumpclling| sources some. Very inexpensive, colored handkerchiefs
| photoplay. ; | —and enclose them in envelopes and distribute a few
—George Gerhard—N .Y. Evening World.; in offices, high schools, colleges, or in all gathering places of

SUPERB | women. .
You'd better see it.

“The story grips you
(rom beginning to end—a
jubilant finish—a master-
piece.”— Mordant Hall, N.
Y. Times.
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The envelopes should be printed up with the following copy:

USE THIS KERCHIEF!

You'll laugh ’till you cry!
You'll weep real tears of sympathy!

“Jannings is simply superb. You're going to |
| enjoy it."”

s nearest| —N. Y. Evening Post.

= .ome| UNUSUAL [

t. Place “The production is unusual. Well worth seeing for its dramatic bril-

the cor'! liance and powerful simplicity. The production is extraordinary.”
« a blank : —Rose Pelswick—N. Y. Journal.
| "A credit to the company that produced it.”
I a —Louella Parsons—N. Y. American.|
‘A\remarkable picture. You can't go wrong with ‘The Last Laugh.'|
It's different.” '

e wi
arran

—Mildred Spain—N. Y. Daily News.

“A gem throughout. Jannings plays with a delicious sense of comedy.”

—N. Y. Evening Sun.

newspap:r
read tic

Proverb Contest

ERE'S a proverb contest for them to solve:

My first is in help and not in call
My loecnd in whole but not in all

My third in slaughters but not in kills
My fourth in slattern but not in ills
My fifth in slow-taught but not in fast
My sixth in establish but not in last

My whole is a proverb well-kiiown to me |
The theme of a picture that all should see.

The prov.?rb concealed in the verse is “‘He who laughs last,

laughs best.”" This can be used in the form of a throwaway, in
your program or by tying up with your newspaper.

your main
laws ind

H

bf the ten
ping rush,
he classi-
0D OWNers
firive their

y on this
of the in-

ber. This
utomobile

h «

lso a lim

ahout the

n bhe

correct solution.

and if this idea appe

Offer ten | S

prizes of two tickets each to the first ten persons mailing in the |

Another good angle is to get the public schools interested |
s to you it might be confined to schools |

And You'll Say. . .
“at last here’s a real picture
about real peop 4
THE LAST LAUGH

Funniest Jokes

Q.DVERTISE that you will give prizes of tickets to the best

jokes mailed in before a certain date. This will bring a

flood of replies.

Make slides of the best ones for your screen and use them in

| advance of the picture.

A good ballyhoo idea is to paste the jokes on a big card with
a caption explaining what they are, and announcing the coming
of “The Last Laugh." Display this in your lobby or in a store

14x 366&6 =

IT down and make a list of the hard-to-get locations in
your city. Think of the places that have turned you down
when you asked to place a card in their window. Go

back with one of these 14x36 cards and see if you can't land it.

They are done in many colors and represent actual scenés from

the picture. The billing is large enough to get attention an

good enough to be in qood taste. x .

—_—
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Special Showings

IVE a special showing, they always get news stories.
Newspapers and educators should be invited. If you
have any dramatic or literary organizations in your city
give them a showing also, Send out invitations and laud Emil
Jannings' acting to the skies. Tell them also that it is a new

kind of a picture without sub-titles.

“9 Laughs”’ Throwaway

~ Jar Guessing Contest .

e —— enjd

M ANY oﬁer free ncketx for the person who guesses nearest

to the old “‘sure fire"' ideas are still good for some
| towns. Try the—"'beans in a jar'" guessing stunt. Place
a large glass jar full of beans in a grocer’'s window and the cor-/ lian
rect number. The grocer can give with each purchase a blank
on which the guess is to be written.

The same idea can be worked with a hardware store with s,
keg of Wails, or with marbles.” A bank tie up can be arranged ,]

Il 3

with a jar of pennies.

Careful Drwers /|

=ity e It

What's the difference between a
full house and a Royal flush?
A good deal.

Who was that lady I saw you
with this A. M.
That was no
wife!

lady—just my

How did you get the black eye?
Bad cold.

Bad cold?

Yeah. | sneezed and awakened
her husband.

A cigar salesman certainly
knows “the ropes.”

What's a nine letter word for
something that stands on eight
feet and singe. Answer: Quar-
tette.

A little Jewish boy went into
a store to purchase animal
crackers and said: “Meester a
5 cent box ov enimal krekers
and take the pigs out.”

Englishman: | sprang from a
line of peers.
American: I jumped off a

couple of docks myself.

Pop: Those rooms are 2,000
years old.
Mop: Aw gow on. It' only
1925 now.

The best laugh is when you see
THE LAST LAUGH
Now Playing Gem -Theatre

9
Good Laughs

see inside

Copy for outside of folder
throwaway. The square
above shows exact - size
when folded up.

NOTE

Print up a throwaway in
the left so that when folded
up it will be about two
inches wide and one inch
high. The little throwaway
will be in folds resembling
a railroad ticket so that the
reader will have to unfold
to get the entire story.

They should be printed up
on various colors of inex-
pensive stock and can be
folded by your ushers during
spare time. A generous
quantity should be printed
up as the novelty of the idea
will create a demand for the
folders.

A good method of distri-

ution would be to obtain two
very pretty girls to distribute
them on principal corners
of your busy downtown
streets.

ET the manager of the classtfed section of your livest newspaper |
interested in this stunt which will make every auto owner read fhe |
classified section daily.

Send out two inspectors to stand on busy traffic corners on your main
streets. These inspectors should be familiar with all traffic laws and
thoroughly conversant with the handling of motor cars.

The inspectors are to make note of the license numbers of the ten
most cagefol drivers noted—five at noon and five in the evening rhsh.
The next day these ten numbers are to be scattered through the classi-
fied. section of the paper—between want ads—so that we auto owners |
will have to look for them. The winners should be notified to drive their
carq to the theatre to call for the free tickets.

Get the newspaper to carry a display ad “box” and a story on' this
| stunt daily. If possible get them to run a picture or cartoon of the in-
| spector catching the numbers of the cars.

You can also run the owner's name beside the license number. This
| is easily obtained by your local license bureau or from the automobile
| c]ubs

" Button Throwaway

i BTAI\ a quamu) of ordmary umform hrass buttuns which can be
purchased in most any store that sells buttons. Obtain also a lim-
ited quantity of silver buttons. Attach these buttons to cards about the
size or ordinary business cards with the following copy:
| Button, button—who’s got the button!
Brass buttons denote dignity, as you understand after you
have seen |
“THE LAST LAUGH,” |
| Now playing at the Gem Theatre. | sto
| NOTE: If you happen to get a silver button on your | pro
| card present it at the box office and get two free tickets to i
| “THE LAST LAUGH.”
On ten of the cards place silver buttons. Place the cards in envelopes
on which should be printed, “BUTTON, BUTTON, WHO'S GOT TI-lLu
BUTTON."” Distribute them in pnnc:pal places.

SAT.
EVE.
POST

HE Universal Saturday Evening
T ﬁ%ﬁt Advertising ig the best na-

tional advertising done by any mo- !‘
tion picture concern! Proof of its

goodness is the quality of mail re- |
ceived daily from all over the coun- ’
try. Tie up with this great adver-

tising by .displaying the Universal |
ads in your lobby. i

Slide “A”

22x28 Lobby Card




— | enjoy it."
e::;: rovT —N. Y. Evening Post.
Place .'"I'hu.- production is unusual. Well worth seeing for its dramatic bril-
e cor-| liance and powerful simplicity. The production is extraordinary.”
blank —Rose Pelswick—N. Y, Journal.
) “A credit to the company that produced it."”
th —Louella Parsons—N. Y. American.
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COMPELLING |

“Held me in a vise-like grip. I have never seen a more compelling
photoplay.”

~—George Gerhard—N .Y, Evening World.
SUPERB
You'd better see it.

M. ve 1n At - . . .
Jannings is simply superb. You're going to

ngedr MA\remarkable picture, You can’t go wrong with ‘The Last Laugh.'i

spap:t —— P——
d tae
2 Proverb Contest
5 inc
9 B ediwr :
tgcrn:]:‘_ I I ERE'S a proverb contest for them to solve: |
classi- g% . |
owners My first is in help and not in call
e their My sotfond in whole but not in all :
el My third in slaughters but not in kills |
ik My fourth in slattern but not in ills :
Myﬁ_fthp:dow-uwbtbn!notinfut
This My sixth in establish but not in last
mobile | My whole is a proverb well-known to me |
The theme of a picture that all should see.
| The proverb concealed in the verse is “"He who laughs last,
laughs best.”” This can be used in the form of a throwaway, in
your program or by tying up with your newspaper. Offer ten |
can be | PTIZES of two tickets each to the first ten persons mailing in the |
a lim- | correct solution. f
t the .
out €1 Another good angle is to get the public schools interested
,and. if this |detf appeals to you it might be confined to schools |
entirely. Use in the form of throwaway for schools. f
Offer an additional prize for the best two hundred word|
story of a personal experience that proves the truth of the
proverb, "He who laughs last laughs best.”
velopes \ N 3
m[ ews Dealer Tie-Up
g ey i [
na- { your ncwsdcqlers to make window displays of all comic papers
o~ 1 ch as “Judge, ' “Life” and “College Humor.” Use stills from
its | Last Laugh” of the old man holding up the champagne glass;
Ya- this still in center at top of card and copy underneath as follows:
n- \ Laugh and the world laughs with you . .....
vl Read a comic magazine each week, it will improve your
sal sense of humor, Leave your standing order here. If you
want another good laugh tonight—see
“THE LAST LAUGH.” Now Playing. Gem Theatre,

It's different.”
—Mildred Spain—N. Y. Daily News. |

“A gem throughout. Jannings plays with a delicious sense of comedy.” |

—N. Y. Evening Sun.|

11x14 Lobby Card

'| 24 Arithmetical problems.

A

~ 14x36 CARD
S

26 On condition that. Y

27 Southern Railroad (Abbr.)
28 Note in the scale,
29 Prefix meaning again.
31 Perform. 0
32 In the direction of.

Newspapers are now setting cross word puzzles in type with ordinary
slugs and rule which enables you to reproduce them in any size news-
paper in any size town.
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Handkerchief Throwaway

BTAIN at a five and ten cent store or through other
sources some.very inexpensive, colored handkerchiefs
—and enclose them in envelopes and distribute a few

(in offices, high schools, colleges, or in all gathering places of

women. .
The envelopes should be printed up with the following copy:

USE THIS KERCHIEF!

- ..

“at last here’s a real picture
about real people—"
THE LAST LAUGH

Funniest Jokes

VERTISE that you will give prizes of tickets to the best
jokes mailed in before a certain date. This will bring a
flood of replies.

Make slides of the best ones

advance of the picture.
A good ballyhoo idea is to paste the jokes on a big card with

a caption explaining what they are, and announcing the coming
of «'The Last Laugh.” Display this in your lobby or in a store
window. :

for your screen and use them in

IT down and make a list of the hard-to-get locations in
your city. Think of the places that have turned you down
when you asked to place a card in their window. Go

back with one of these 14x36 cards and see if you can't land it.

They are done in many colors and represent actual scenes from
the picture. The billing is large enough to get attention and
good enough to be in good taste.

Permanent frames will secure regular locations for these cards.

These cards are made up on each Universal-Jewel picture.

Amateur Photo Contest

ET all the stores that sell kodaks—drug stores, stationery stores,

department stores, etc., interested in an amateur photography contest

(it will sell film for them). Put the scheme up to the advertising

| manager of your local paper so that he can get up a cooperative ad te

announce the scheme.

| The plan is this:

Announce a contest for amate

| take original pictures of everything

|

ur photographers, old and young, te
funny that they see or can create.
pers which will appoint a com-
Some of the funny entries
will make interestmg

Have all these photos seht to the newspa
mittee of judges to award suitable prizes.
should be in the paper daily with a story for it

reading. i iy
Call the contest THE LAST LAUGH CONTEST and keep it tied

up to the picture through thet newspaper and cards in the store windows
as well as running slides of some of the funny photos on your screen.
The first prize should be a nice kodak; 2nd prize a Brownie kodak,
and ten prizes of two tickets each for honorable mention,
The photo shown above, of Wanda Wiley in a scene from a Century
Comedy, shows what sort of "laugh” photos should be taken.



EMIL JANNIN

Patron Letter A Two-Color He-f;zld

ET out a special letter to your best mailing list. Send this letter
out two or three days prior to your showing so that it will act
as a teaser:
Dear Madam, 5

You have often heard “Clothes make the man.”

Have you ever thought of their significance in every
phase of life? .

In a picture we are soon to offer—“THE LAST LAUGH”
—we present the romance of a long green coat—a coat full
of brass buttons and large gold braid. This coat was life
itself to the old doorman of the famous hotel, it was his
authority; in his neighborhood it was a mark of distinction;
it was his vanity; his happiness. !

The romance, tears, smiles, laughs and drama caused
by this coat has furnished a new type of motion picture to
the screen which we are quite sure you will enjoy.

The superb character acting of Emil Jannings is without
equal. There are no sub-titles to read. The story does not
need them.

New York's critics raved over this picture. Mordaunt Hall
of the New York Times said: “There were tears in our
when we looked at this picture a second time. See
Last Laugh' again.”

---- and it really is worth seeing twice.

Yours very truly,

|

Trust Companies Tie-Up K Auto Wreck Service 'kﬁ

His picture contains a good tie-up with a_Trust (_Iompany to feature IE-UP with yvour local service garage, if they have a wrecking car. 1
their service as executors of wills. 'A window display can be made Hook the wrecker up to a wrecked car and tow it around the B

vith several styles of wills in regular form attached to a large card. AT : 3 -
‘Cllselstiils of t.hgr last laugh and cog;: on the card as follows: » principal streets of your city with banners on the side of the wrecked

“LAST WILL AND TESTAMENT OF. e car. The banner should read: .
thTo ué:- bmin £ o 3 Ihluldl "ilodd‘ﬁd‘ will revert “We get the last laugh on careless drivers. If you want 3.

e entire of my entire worldly goods.

That's the freak will which makes the interesting ending the last laugh see 4
- “THE LAST LAUGH” -

“THE LAST LAUGH,”
Now playing. Gem Theatre.
When you die do not leave a freak will. Let the Reliable —

Trust Co. act as your executor. Your estate is protected. Ar t Class Con tes t

Now Playing. Gem Theatre.

2
5
6
1
8

Pamr Drinking Cups NOVEL display in your lobby means as much to you as an eye- -

] catching window display does to a shopkeeper. You can arrange 9
for a unique stunt in your lobby by working up interest in “The Last 2
Laugh” among yqur local art schools. Offer cash prizes and free tickets 10.
to the students who submit original cartoons built on the slogan: “He

BTAIN a quantity of paper drinking cups—the flat envelope kind
which are inexpensive. Distribute these cups around public build-
ings, schools, offices, museums, churches, railroad stations, etc. Print

the copy in blue ink so that it will stand out. Copy to be as follows: who laughs last, laughs best.” You will get many comical sketches from ll_
REFRESHING!! the various students, which you can arrange to display on the walls of

A new kind of a moving picture vour lobby. The sketching should be limited to “five-minute cartoons.” 12,
“THE LAST LAUGH You will be surprised at the amount of talk your sketch exhibition will

featuring start. This is an ideal stunt to pull two weeks in advance of your opening. 13.

Emil Jannings | If you can get your newspapers intercsted, turn over a group of 14

The Great Character Actor ' winning sketches to them during the week of your showing. They will .

| probably publish them, giving both the school and your theatre the 15
proper credits. *

NOVEL 3_SHEEI‘ CUT-OUT = - - =
- e A 17x22 Showbik Wi

Just Like a Page From Life

|
A real door- I]
m“;ﬂ || ‘A Tear or Two, Some Heart Throbs, Smies.
with “the e | Lo, =4+ B Hopey ERE'S just the
eut.

exhibitors h

wanting—a g
bill—double length a
real Old. show—bill
herald is printed on
and in two colors.
just double the len
regular circus herald
: size 17x22) with lar
Charanier Asll ; printing your day and
WAS NEVER BETTER THAN IN THIS GREAT CHARACTER. All the big city i

[ZATION OF LIFE. TS AN EPIC OF NUMAN EMOTIONS i W
BROUGHT TO THE SCREEN IN AN ENTIRELY NEW TECH. picture as well as

MQUE_ A GREAT SURPRISE AWAITS YOUI YOU CANT character cuts and st
AFFORD TO MISS THIS GREAT SMASHING MIT — ITS - 1_
ines.

DIFFERENT !!!

A CLEAN PICTURE WTTH A REAL HUMAN STORY —FLAL
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The greatest character actor known to the screen today, as the old

door man, offers
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HERALD with an idea and that idea
pictorially expressed in the best
possible manner. Several character poses
of the great actor, Emil Jannings, as well
as other important members of the cast.
All the wonderful newspaper notices that
the paper received in New York are
quoted, making an impressive and positive
appeal for business. '
The herald is made up in a very neat
size and printed in two colors—red and
black—and should get the highest possible
type of distribution.

Order them now from your exchange
in ample quantities to take care of your
needs.

Size of herald, 4x614 inches.

Catchlines

He who laughs last, laughs best.

Laugh and the world laughs with you, weep and you
weep alone.

Laugh all day, keep the doctor away.
Laugh hearty and you'll never have indigestion.
Nothing as good as a hearty laugh.

Tears of sympathy and tears of laughter.
The New York Times said: “A masterpiece—it grips
from beginning to end.”

Compelling, superb—a masterpiece.

Street Ballyhoo!

FOR an effective ballyhoo obtain

a tall man and use a make-up
as nearly as possible like Emil Jan-
nings—long uniform coat with
many brass buttons and gold braid,
cap and side whiskers. Two well-
dressed girls should accompany

— him, one on each arm. The old man
should carry a colored umbrella
with billing: “See ‘THE LAST
LAUGH,' now playing, Gem
Theatre.”

Funny Face Contest

F you want ing to work - -
with school children here it is.
Offer free tickets to the child

who can draw the funniest face with

the least number of lines. Let the

newspaper artists and school art

teachers be the judges. Exhibit these

funny pictures in a public window

with plenty of cards, stills and other

billing.

'Paper Napkins Always Good

Have a quantity of paper napkins imprinted in the center, in RED
ink, using one of the ad. cuts and the necessary billing for the produc-
tion. Give these, free, to as many restaurants and soda fountains as
you arrange with to use them. They are glad to get them without
charge, and you, in turn, are enabled to get your message across to
every man, woman and child who sits down and uses your napkins.
Furthermore, you reach them at a time when they are in a particularly
receptive frame of mind. Remember—the more napkins you put out, the
more tickets you take in!

Amkitulofnpidmo—wiﬂmu!nb—lith.

Feating B asings the ot i s, | Motor Car Tie- Up

We warn you that you had better see it.

A page from life.

I'll make you cry; it'll make you laugh.

There has never been such a performance on the screen.
The critics have glorified it everywhere.

Read What the Great Critics
Think of this New Kind of Picture
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Tie-up with a local automobile dealer to let you have a new road-
ster. he driver should wear a domino mask and drive through all
the principal streets and park wherever space can be found in prominent
locations. The banner on the side of the car should read:

“Ride in the new (MOON) and have the laugh on the
other fellow.
See ‘THE LAST LAUGH,
if ﬁm want to have the best laugh you ever had.
ow playing, GEM THEATRE."

Doormen’s Contest

A doorman's private showing or special night will cause a lot of talk
and get you some nice stories in your newspapers, Designate one
matinee as doormen's matinee, when all doormen from hotels, restaurants,
department stores, clubs and other places will be admitted free pro-
vided they show up in their uniforms. Arrange before or after the
matinee to have their picture taken in front of your theatre so that
you can turn it over to the newspapers, or better still, have the news-
paper cameraman on the job to shoot the picture.

Offer a prize to the doorman who can relate the most interesting ex-
perience in two hundred words. This paper to be turned in at the door-
man's matinee and the prize announced later. Publish the winning
paper and a picture of the winning doorman.

Have some small cards 2 inches by one inch printed up on thin stock
and padded into pads of 50. Give to these the doormen at the matinee
and ask them to slip one of them in the door of each cab or car as they
close the door (while they 'are on duty). The card to read as follows:

Take a doorman’s advice, go
to see

" € "
a4 i




Use stills of the last laugh and copy on the card as follows:

“LAST WILL AND TESTAMENT OF

To the man in whose arms !ahlllfl!ldud,wl.llrtnﬂ
the entire bulk of %mﬁn worldly goods.”

That's the freak which makes the interesting ending

to
“THE LAST LAUGH,”
Now playing. Gem Theatre.
When you die do not leave a freak will. Let the Reliable
Trust Co. act as your executor. Your estate is protected.

Paper Drmlcmg Cups

OBTAIN a quantity of paper drinking cups—the flat envelope kind
which are inexpensive, Distribute these cups around public build-
ings, schools, offices, museums, churches, railroad stations, etc. Print
the copy in blue ink so that it will stand out. Copy to be as follows:
REFRESHING!!
A new kind of a moving picture
“THE LAST LAUGH
featuring
Emil Jannings
The Great Character Actor

REAL novelty three-sheet cut-out. The old doorman and his two

lady friends on the three-sheet will make a splendid lobby display
when a real colored umbrella is placed in his hands, To make the dis-
play more attractive place a small electric light under the umbrella. To
get a good effect take a cheap umbrella and remove the cover. Then
re-cover with colored materials. Billing can be painted on the umbrella.
If possible obtain a real doorman’'s umbrella which is larger than an
ordinary umbrella and of a different shape.

Poster Ballyhoo

A

In the bigger cities good twenty-four-sheet locations are
becoming scarcer and scarcer each day. It is therefore
a good plan to make a deal with some moving van om-
pany to arrange for the display of the striking ‘‘Last
Laugh” posters on their trucks. A twenty-four sheet
riding through the main streets of the city is worth a score
of them on the boards.

It is also an easy matter to make an interesting and very
attractive cut-out display on a small business automobile

principal streets of your city with banners on the side ot the wrec
The banner should read:
“We get the last laugh on careless drivers. If you want
the last laugh see
“THE LAST LAUGH"

Now Playing. Gem Theatre.

Art Class Contest

NOVEL display in your lobby means as much to you as an eye

catching window display does to a shopkeeper. You can arrangd
for a unique stunt in your lobby by working up interest in “The Last
Laugh” among yqur local art schools. Offer cash prizes and free tickets
to the students who submit original cartoons built on the slogan: “Hel
who laughs last, laughs best.” You will get many comical sketches from
the various students, which you can arrange to display on the walls of
vour lobby. The sketching should be limited to “five-minute cartoons."”
You will be surprised at the amount of talk your sketch exhibition will
start. This is an ideal stuntto pull two weeks in advance of your opening.

Car.

~ If you can get your newspapers interested, turn over a group of
winning sketches to them during the week of your showing, They will

| probably publish them, giving both the school and your theatre the |

proper credits.
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Laugh hearty and you'll never have indigestion.

Tears of sympathy and tears of laughter,
The New York Times said: “A masterpiece—it grips charge, and you, in

. A new kind of a picture—without sub-titles.
Featuring Emil Jannings the great character actor.
We warn you that you had better see it.
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| Have a quantity of paper napkins imprinted in the center, in RED
ink, using one of the ad. cuts and the necessary billing for the produc-
tion. Give these, free, to as many restaurants and soda fountains as
you arrange with to use them. They are glad to get them without
turn, are enabled to get your message across to
every man, woman and child who sits down and uses your napkins.
| Furthermore, you reach them at a time when they are in a particularly
| receptive frame of mind. Remember—the more napkins you put out, the
| more tickets you take in!

" Motor Car Tie- Up

]

Tie-up with a local automobile dealer to let you have a new road-
ster. The driver should wear a domino mask and drive through all
the principal streets and park wherever space can be found in prominent
locations. The banner on the side of the car should read:

“Ride in the new (MOON) and have the laugh on the
other fellow.

See ‘'THE LAST LAUGH,’
if you want to have the best laugh you ever had.

Now playing, GEM THEATRE.”

Doormen’s Contest
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This Space For Your Date

A doorman's private showing or special night will cause a lot of talk
and get you some nice stories in your newspapers. Designate one
matinee as doormen’s matinee, when all doormen from hotels, restaurants,
department stores, clubs and’ other places will be admitted free pro-
vided they show up in their uniforms. Arrange before or after the
matinee to have their picture taken in front of your theatre so that
you can turn it over to the newspapers, or better still, have the news-
paper cameraman on the job to shoot the picture. X

Offer a prize to the doorman who can rglate the most interesting ex-
perience in two hundred words. This paper to be turned in at the door-
man's matinee and the prize announced later. Publish the winning
paper and a picture of the winning doorman. }

Have some small cards 2 inches by one inch printed up on thin stock
and padded into-pads of 50. Give to these the doormen at the matinee
and ask them to slip one of them in the door of each cab or car as they

| close the door (while they'are on duty). The card to read as follows:

Take a doorman’s advice, go
| to see

“THE LAST LAUGH"
Now Playing, Gem Theatre.

| Us; t_he : Trailer

HE trailers provided for “The Last Laugh” is made up of snappy,

human scenes from the picture showing Emil Jannings, the great
character actor. THE NATIONAL SCREE‘N SERVICE has made
drastic price reductions for the regular service.

For the first four months after release date, the trailer rental price will
be $3.50 net; invoiced at $5.00 with a refund of $1.50 in returned within
two weeks.

Four months after release date the price will be $1.50 net; invoiced at
isZ‘SO with a refund of $1.00 if returned within two weeks.

For trailer service write your play dates to the National Screen Service,

Inc., 146 West 46th Street, New York City, or 723 South Wabash Avenue,
| Chicago, 111.; 917 South Olive Street, Los Angeles, Calif.

22x28 Lobby Card
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The LAST LAUGH

O picture ever shown in New ginning to end—with a jubilant finish.”
York aroused so heightened a The Christian Science Monitor said:
sense of satisfaction and en- “It really leaves one breathless!” The

thusiasm as “The Last Laugh.” Critics Film Mercury predicted it “should go
were unanimous in its praise.. The down in history as one of the greatest
New York Sun said: “It is unquestion- productions of the time!” “The Last
ably one of the finest films that has Laugh should be seen!” exclaimed the
ever been seen!” The New York Times New York American. You can't afford
ecstatically proclaimed it “a master- to miss it! It brings to you Life—in
piece! The story grips one from be- all its drama and poignancy!
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HIS OWN DAUGHTER
TURNED AGAINS

Here is the perfect picture—at last! It has everything—]I
pathos, action! It comes direct from sensational runs at
greatest theatres on Broadway, New York. Audiences
critics went wild over it! ““l have never seen a more co
turel”—N. Y. Evening World. “The story grips one fro
to end! A masterpiecel”—N. Y. Times. “A remarkable
different!”—N. ? Daily News.

Ad No. 7—7-col. cut 60c, mat 15c.

This sublime characterization will stir you as no other
picture ever did! It played for weeks at three of Broad-
way's largest theatres, in New York. "There is drama
that is tense and a force that is real, and one's held in
suspense by its poignant appeal!”’—N. Y. Evening Jour-
nal. “Simply superb—excellence itself—new and refresh-

He Was Greeted With Taunting Jeers! |

ing! You'd better see it; you're sure to enjoy

itl""—N. Y. Evening Post.
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Superb”’

—N.Y. Evening Post
“A

Masterpiece”

—N. Y. Times

“Extraordinary’’

—N. Y. Evening Journal

“Brilliant”

—N. Y. Morning World
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A U.F.A. Production

THE LAST LAUGH

Distributed by
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THE WORLD JEERED HIM!

Never before has the screen shown such a sublime, searching
analysis of a man's soull It comes to you direct from sen-
sational runs at three of the biggest theatres on Broadway,
New York. Critics went wild over it, audiences cheered it
to the rafters! “A MASTERPIECEI"'—N. Y. Times, “Have
never seen a more compelling photoplay!” N. Y. Evening
World. Come! Laugh! Feell Live this startling revelation
of character!
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Carl Laemmle
presents
A U.F.A. Production
Distributed by Universal

The most talked-of picture in all New York. Here by
special engagement, direct from sensational runs at three
of Broadway’s greatest theatres. Praised and cheered to
the echo by critics and audiences! “One of the finest:

this epoch in pictures!

EMIL JANNINGS in

THE LAST LAUGH

with
EMIL JANNINGS
A U.FA. Production =
Distributed by Universal -

Ad No. 18—2.col. cut 35¢., mat 15c.
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THE TOAST OF THE WORLD!

A tremendous sensation the world over! Here by special
limited engagement, direct from sensational runs at thn_sal of
Broadway New York's famous theatres. Startled. the critics,
amazed audiences! “‘Simply superb—excellence itself—new
and refreshing!”’—N. Y. Evening Post. "Splendid!_ One of
the finest productions ever shown!"—N. Y Morning Tele-
graph. Don’t miss it! It marks an epoch in pictures|

EMIL JANNINGS IN

"THE LAST LAUGH

A U.FA. Production Distributed by Universal

Ad No. 19—2.col. cut 40c. mat 15¢




O picture ever shown in New ginning to end—with a jubilant finish."”
York aroused so heightened a The Christian Science Monitor said:
sense of satisfaction and en- “It really leaves one breathless!” The

thusiasm as “The Last Laugh." Critics Film Mercury predicted it “should go
were unanimous in its praise.. The down in history as one of the greatest
New York Sun said: “It is unquestion- productions of the time!” “The Last
ably one of the finest films that has Laugh should be seen!” exclaimed the
ever been seen!” The New York Times New York American. You can’t aﬂ‘ou:d
ecstatically proclaimed it “a master- to miss it! It brings to you Life—in
piece! The story grips one from be- all its drama and poignancy!
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Fine Feathers Make
Fine Birds

Resplendent in gold braid and brass buttons he commanded
the respect of the world, Without it, he heard only jeers.
See this astounding picture, direct from its startl'ng run at
three of the greatest theatres on Broadway, New York.
Critics went wild over it, audiences cheered it! It “has
everything—love, humor, pathos, action! And it's clean!

EMIL JANNINGS in

THE LAST LAUGH

SPECIAL -ENGAGEM

Distributed by
UNIVERSAL

His Own Daughter Turned Agaﬁst Hin

Jeered at by the whole world. Here is the perfect pictur
at last]! It has everything—Ilove, humor, pathos, actic
It comes direct from sensational runs at three of the great
theatres on Broadway, New York. Audiences cheered
critics went wild over it. "l have never seen 4 more co
pelling picturel"—N. Y. Evening World. ““The story g
one from beginning to end! A masterpiece!”"—N. Y. Tim
"A remarkable picture! It's different!”"—N. Y. Daily Ne

Ad No. 5—2-col. cut 50c., mat 15¢.
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Ad. No. 2—2.col. cut 50c., mat 15c.

MY PERFECT SHOW!

Y New Year’s resolution was to give my patrons the
best pictures made. And I've come through. I saw
this picture and I couldn't rest until I had engaged

it to be shown here! I booked it for a special limited en-
gagement. It comes to you direct from sensational runs
at three of the finest picture houses on Broadway, New
York. It startled critics and amazed cheering audiences.

That picture is

THE LAST LAUGH

It has as its star Emil Jannings, the famous Continental
actor. No finer, more sensitive characterization has ever
been screened. It is THE PERFECT PICTURE! Your
whole family must see it, It has everything—love, humor,
;nthou, action! And it's clean! I WANT YOU TO SEE

HIS PICTURE. I have never shown a better one. Come,
laugh, feel, live this sublime creation! It will stir you as
you have never been aroused beforel

Name of Owner,
Name of Theatre.

HE BASKED IN POPULAR ADMIRSTIO

Until his fine feathers were stripped from him. Hel by speci
engagement! The finest picture ever produced, direct ¥om runs
three great theatres on Broadway, New York. “A ma®rpiece—]

story grips one from beginning to end!”—N. Y. Tings. “One
F st )

the finest productions from “
a human as well as an

artistic viewpoint ever
shown!”—N. Y. Morning
Telegraph.

“'The Last Laugh’
should be seen."—N., Y.
American.
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Turned Agaiﬁst Him!

. Here is the perfect picture—
love, humor, pathos, actionl
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York. Audiences cheered it,
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ening World. ““The story grips
A masterpiece!”’—N. Y, Times.
Hifferent!”"—N. Y. Daily News.
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HIS OWN DAUGHTER
TURNED AGAINST HIM!

Here is the perfect picture—at last! It has everything—love, humor,
pathos, action! It comes direct from sensational runs at three of the
greatest theatres on Broadway, New York. Audiences cheered it,
critics went wild over it] ““I have never seen a more compelling pic-
ture!”—N. Y. Evening World. ‘“The story grips one from beginning

to end! A masterpiecel”—N. Y. Times. “A remarkable picture! It's
different!”—N. Y. Daily News.

Distributed by
UNIVERSAL

Ad No. 7—7-col. cut 60c, mat 15c.
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He Was Greeted With Taunting Jeers!

This sublime characterization will stir you as no other
picture ever did! It played for weeks at three of Broad-
way's largest theatres, in New York. ‘‘There is drama
that is tense and a force that is real, and one's held in
suspense by its poignant appeal!"”—N. Y. Evening Jour-
nal. “Simply superb—excelence itself—new and refresh-
ing! You'd better see it; you're sure to enjoy .

it""—N. Y. Evening Post.
* SHOWN BY SPECIAL
ENGAGEMENT

AGHAST AT WHA
SHE HEARS!

It startied her. It will startle you

EMIL JANNINGS in
The [.ast La
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—N. Y. Evening Journal

“Bl!'l."l.ﬂ I% t”

—N. Y. Morning World

OPENS TODAY

THE PICTURE THAT AMAZED NEW YORK!
A SENSATION THE WORLD OVER!

A U.F.A. Production

with EMIL JANNINGS

HIM!

love, humor,
t three of the
s cheered it, T

pelling pic- THEATRE NAME HERE

Distributed by Universal

bm beginning
picture! It's

Fine Feathers Make
Fine Birds!

Resplendent in gold braid and brass
buttons he commanded the respect
of the world. Without it, he heard
ture, direct from its startling run at
three of the greatest theatres on
Broadway, New York. Critics went
It has t::rrlhi .f—to Yau
t n ve, humor,
pathos, actionl nd it’s clean!

EMIL JANNINGS in

Tie Last Laugh

Distributed by UNIVERSAL

Ad No. 12—1.col. eut 25¢c., mat 10c.

Presents
A. U. F. A, Production

Distributed by Universsl

presents
A U.F.A. Production

IL. JANNINGS in
LaSt l..allg r Everyone Turned Against Him!

The picture for the whole familyl It has everything—love,
humor, pathos, action—and it's clean! By special engage-
ment, from sensational runs at three of Broadway's
greatest theatres, in New York. Critics glorified it, audiences
cheered it! “Unquestionably one of the finest films that has

1-col. Cut 35¢.. mat 10e.
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been seen!”—N. Y. Sun. “Have never seen a more The sensation of New Y %_11‘
::;',' y!"—N. Y. Evening Post. “A MASTER- ?’“m’ﬁ“"’“r’xﬁ
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. —N. Y. Times.
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g Uch a sublime, searching

analysis of a man's soull It comes to you direct from sen-
sational runs at ’thrce of the biggest theatres on Broadway,
New York. Critics went wild over it, audiences cheered it

to the rafters! "A MASTERPIECE!"—N. Y. Times. "Have
never seen a more compelling photoplay!” N, Y. Eveni
World. Come! Laugh! Feell Live this startling rev:I:'::::
l of character!

. Production e
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JANNINGS |

EW YORK!
OVER!

with
EMIL JANNINGS -
A U.FA. Production -
Distributed by Universal "
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| Direc't from sensational runs at three of Broadway, New
_York“s greatest theatres. All New York is talking about
it "It made me cry and it made me laugh—it is the
highest point in craftsmanship that the motion picture
has yet attained|"—N., Y. Billboard. “‘Really leaves one
breathless!"'—Christian Science Monitor.
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RIDICULED—LAUGHED AT—
DERIDED BY ALL'!

Yet he had the last laugh!

Direc.t from semsational runs at three of Broadway, New
.Yorknl greatest theatres. All New York is talking about
it! It ma_de me cry and it made me laugh—it is the
highest point in craftsmanship that the motion picture

has yet attained!”"—N, Y. Billboard. “Really 1
breathless!"—Christian Sc.ie::ce tf:;:mitm-.ﬂn R

THE TOAST OF THE WORLD!

A tremendous sensation the world over] Here by special
limited engagement, direct from sensational runs at three of
Broadway New York's famous theatres. Startled the critics,
amazed audiences! ‘‘Simply superb—eXxcellence itself—new
and refreshing!”—N. Y. Evening Post, 'Splendid! One of
the finest productions ever shown!"—N. Y. Morning Tele-
graph. Don't miss it! It marks an epoch in pictures!

EMIL JANNINGS IN

THE LAST LAUGH

A U.F.A. Production Distributed by Universal
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SPECIAL ENGAGEMENT!!

Here is a strangely lucid character analysis, shot
through with humor and pathos. It will stir you
as you have never been stirred before. It
took New York by storm, startled the critics,
amazed cheering audiences. It is here by limited
engagement only, direct from sensational runs
at three of the largest Broadway theatres. You
owe it to yourself to see it. “A MASTERPIECE"
—shouted the N. Y. Times,
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NEWSPAPERS NEED

same, O even worse conditions.

But no more stranger instance exists than the case of that
Emil Jannings, who has carried

startingly appealing screen star,
the stellar and inspired roles in
impressive productions.

Jannings was born in New
York City about thirty-eight
years ago. At the age of ten
his family went to Europe. In
Germany he studied for a time

- lyceum, but failed to please
eachers. "It was then,” he
disclosed in a recent interview,
“that I began to seriously think of
a career, young as I was. To be a
sailor, a forester or an actor were
the three most interesting occupa-
tions my boyish brain could then
imagine.

“l was sixteen years old when I
finally managed to enter the profes-
sion, which was destined to be my
life work—acting. For a period of
twelve long years I lived the roving
life of a theatrical trouper. From
village to village, none were too
small for us, we played anything
from Shakespeare's “King Lear” to
Giesecke's “White Horse Tavern,”
in out of the way places at times
that we lacked real stage to play
upon.

“I had to actually go among the
‘audiences’ in the first years of my
playing and pass the plate for their
tips, also to copy programs. This
passing of the plate had its advan-
tages, however, and many a jovial
peasant or small tradesman who
was carried away by his enthusiasm
would invite me to his home for a
well prepared and filling meal. Our
salary with that company was
small—if we ever managed to col-
lect it.

“To get to Berlin was my biggest
problem. A well known actor, a
dear friend of mine ever after as a
result of what he did, imitated me
so cleverly that several managers
wired to me to see them immediate-
ly. I was engaged a few minutes
after I entered the first of the two
offices.

Artistic, But Broke

“The first two years in Berlin I
enjoyed artistic pleasure, but had
signed a contract for such a small
figure that I was always ‘broke.
Eriends vised me to go aiter the
wm producers. But everywhere the
doors were closed, until a producer
needed someone to jump from a
bridge—for six dollars
not know what was expected of me
at the time I accepted the offer, but

bt

(Special Feature No. 1)

The Great Emil Jannings
From America, In Europe
Where He Achieves Fame

Fate plays many interesting pranks with peoples lives. Some
folks have been known to leave their shops or farms and pro-
fessions in one part of the world and journey to thé other side
of the earth only to resume the self-same occupations, under the

I

*“The Last Laugh’ and other

AT A G

Star—Emil Jannings
= TR & oo binaiesos UF Al

His past successes include l Through
“Passion,” “Deception,”
“Peter the Great,” “The STAR v »eeeee . EMIL JAN
Loves of Pharoah” and ||Director ...........F. W. MUR
now comes his greatest: Author ........... CARL MA
“THE LAST LAUGH.”

'Cnnenmm i .‘CarlFre.

| Technical Experts . . . . Hertl & Rok

‘Time ..............Present.

Pcene from
"THE AT | AUGH"

Seene from THE LAST IAUGHW
A UFA ProoucTion -ReLEA®ED BY UNIWERSAL
Scene Cut No, 1

witdi EMIL JANNINGSP
A UFA Proouction~

when I realized that very few peo-
ple were known to have jumped
from bridges, surviving such, I n
dignantly resigned.

“After that I made the rounds of
the studios and succeeded now and
then in being given a part. In one
instance I crept into a studio early
in the morning and saw myself on
the screen. 1 was hungry and up-
set at the time, and fled away, to-
wards the street, shouting: 'T won't
do anything like this again.’

“The manager and director fol-
lowed. They looked surprised, and
insisted they were highly pleased
with my work. They told me I was
destined to become a great screen
star. From then on my fortunes
turned to the better.

“Important roles were then given
to me. After T played Henry the
Eighth in “Passion” I received thou-
sands of letters from all parts of
the world. “Deception,” and other
big productions assured my future.
But I believe that the most novel
role I have ever played was in “The
last Laugh.” For sheer novelty
and dramatic daring it undoubtedly
is my best.”

Manager ...
theatre has booked
Laugh" and promis

of the
'I'Thc

Last |

RELEASED BY UMNIWWERSAL
Scene Cut No. 2

NO SUB-TITLES USED

|“Lnt Laugh,” Murnau Master-
| piece, Coming to State

]

From time immemorial,

| established industry, critics and
| patrons have complained that sub-

titles detract from the picture—that
| these printed words are an expres-
| sion of literature and not of true
| art. .

Attempts have been made in this
[ country to obviate the seeming de-
| ficiency, but not with sufficient suc-
cess to overthrow the time honored
rule and practice.

Now comes a production from
across the sea—"The Last Laugh”
—which carries no subtitles and is
hailed as a remarkable success by
the release reviewers. The char-
acterization and plot are so easily
understood that there seems to be
| no necessity for explanatory titles.
The story is told forcibly and
progressively. The acting and the

| ADVANCE STORIES ABOUT A

1

ever |
since the mation picture became an!

i EMILJANNINGS®

Author—Carl Mayer

Remembered for his start-
lingly artistic creation,
“The Cabinet of Doctor
Caligari,” but His Latest
work: “THE LAST
LAUGH?” is his most
humanly artistic triumph.

INTIMATE
AIDS |

1. EDITORS KNOW ABOUT
“THE LAST LAUGH,"” its success
in New York was realized the
moment that every reviewer praised |
it “sky high.” They realize it is
FEATURE NEWS., PLANT A
CUT WITH EVERY STORY.

2. GIVE THEM EVERY-
THING WELL TYPED. AD-
VANCE NOTES many weeks in
advance. Follow with GENERAL

WEEK BEFORE you en.
FEATURE STORIES SHOULD
BE IN PRINT RIGHT ON TOP|
of the OPENING. .

3 FOR PAPERS CARRYING|
SATURDAY OR SUNDAY dra-|
matic sections, take a collection of|
stills and proofs of electros with|
you. Editors need stills when pre-
paring general layouts.

4 REVIEWS, WITH TWO
TICKETS, SHOULD BE SENT|
TO EACH REVIEWER, should|
they by some chance be unable to|
attend the opening. |

§ REMEMBER, THIS PIC-
TURE IS A REAL MASTER-
PIECE. IT HAS NEWS VALUE.
Editors always are hungry for
FEATURE NEWS about a true
FEATURE FILM,

o

Universal is releasing the much

" ADVANCE

|
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«+“THE LAST LAU(

....UF.A. Production, Released
Through UNIVERSAL.

.EMIL JANNINGS.
.F. W. MURNAU.
.CARL MAYER.

. Carl Freund.
.Hertl & Rohrich.

i~

Even the neighbors, once so
general,” turn and mock him
”  Under cover of mght,

bshkt_leepermtodupln' ch
in-law intimidates his own dlughter
Then comes a twist of fate,
t seems to be one blow. Love
» though it might be, but love of
happily to a delightful climax
human nature,

ST AU G Rt EMIL JANNING ©

on-ReLeagEd sy UniveErsAaL

Scene Cut No. 3

CE

Director—
F. W. Muranu

One of the youngest, and
undoubtedly most brilliant
directors in the world!
“Royal Adventurers,” and
“Catle Vogelod” are to his

credit: “THE LAST
LAUGH” is his MAS-
TERPIECE.

(Special Feature No. 2)

Universal Explains Why
“The Last Laugh” Came

To American Movie Fans

Explanation of the reason why Universal Pictures Corpora-
tion, which has the facilities for making any of the biggest
pictures made in the United States, will release the widely ac-

claimed U.F.A. Production,
forthcoming.

“The Last Laugh,”

is now

With its unrivaled facilities for production at Universal City,
it requires something truly remarkable to cause Universal to

undertake the distribution of a

Distributor—
Universal

CARL LAEMMLE, pro-
ducer of “THE HUNCH-
BACK OF NOTRE
DAME,” and now the
. great forthcoming
“PHANTOM OF THE
OPERA” saw its enter-
tainment value and beauty.

FAMOUS THEATRE MAN
CUES BIG PRODUCTION

None other than Dr. Hugo Ries-
enfeld, managing director of the
celebrated Broadway motion picture
playhouses, the Rivoli and Rialto, is
| res onsible for the music cue on
| “The Last Laugh,” the much ac-
| claimed U.F.A. production which
| Universal is releasing, and which
| comes next to the
| theatre, starring Emil Jannings.
| Dr. Riesenfeld, one of the best
known showmen in the country,
himself a musician and orchestra

.ductlan immediately after he saw
the screening in Universal's projec-
| tion room.
operatta,
stated.

with music, the

Seene-from ' THE 1AST IAUGH" wir EMIL JAN N\NG-P‘
A UFA Prooucrion -ReLeagED BY UNivERsAL
Scene Cut No. 5

conductor of note, booked the pro-|

It goes over like an |
eritic

| The interest cvinced by the pub- |
lic after it had played a week at]

one of his famous New York City
houses, made him book it for an-
other week at hi: other house. In-
terest still continued, however, and
it was then taken to the Cameo,

another exclusively screen house.
Having in mind the smaller or-
chestras, Dr. Riesenfeld so cued
| “The Last Laugh" that it may be

“THE LP\?T %UGH"

wit EMIL JANNINGS

A UFA Prpoouvction
RELEATED BY UNIWERPAL

Scene Cut No. 6

The Cast

..Emil Jannings
Mary Delschaft

The Porter .
IHis Daughter. .
Her Bridegroom .. Kurt Hiller
His Aunt Emile Kurz

The Manager
Hans Unterkircher

The Nightwatchman
Georg John

l.{dnp.tcd for the smallest of houses. JA.NN]NGS NATIVE OF

CE NOTES

OUR UNITED STATES

Not a Focmu' Al Fint Be- |

He Was Born i

picture made by someone else.
In the last six years it has released
onl 1{ two such productions,

be news that Car] Lummie‘

ization has acquired the dis-

ution for this latest Entc:pun
materpm:e “The Last Laugh,
centered unusual and deserved :n~
terest upon this U.F.A. production,
starring Emil Jannings.

Several hundred pictures are of-
fered to the big distributing com-
panies every year and a certain
proportion are accepted. ‘But it re-
quires a truly remarkable produc-
tion to interest Universal. “The
Last Laugh” is all of that, accord-
ing to Europe’s Oplnlon—ﬂl‘ld New
York City’s, where it played at the
biggest Broadway picture palaces
for many months.

From the standpoint of novelty,
“The Last Laugh” is remarkable,
as many noted critics in New York
have stated at the time of its pre-
release. It tells a simple story in
such a gripping and intimate way
that the character of the old door-
man, who is the hero of Carl
Mayer's story, stands out in cameo
clarity. Mayer is known in this
country as the author of “The Cab-
|int of Dr. Caligari.” His latest
work is even more unusual and far
more human in that it is a dra-
| matically human story, avoiding ar-
tistic tricks.

Again, “The Last Laugh"” derives
novelty from the unusual camera
angles and I:ghtmg Murnau has a
way of “spatting” his coming cli-
maxes that is new, and which vastly
heightens the expectation. His
work is full of skillfully contrived
little surprises that put his audience
into the most delightful suspense.

What is more, he never disap-
points them, as those who have
seen his work will attest. The most
noteworthy instance is the ending
nself The way he has straddled
the “happy ending” problem with
comfort for both the advocates of
Realism and those of Pollyanna is
a marve! of ingenuity

It is true that this involves a title.
For you must know too that one of
the novelties of this film is the fact
that the action is evolved totall
without subtitles. But this title will
| rerlamly be forgiven, even in a title-
‘ less film. It is dramatically essen-

tial and screened in such a fashion
as to show a decided mental mood.
Shooting down elevator shafts, up
stairways, through revolving glass
doors, panoraming huge interiors
[and a new way he has of following
Emdlvidullly his characters about,
| are only a few of the remarkable
' novelty effects which make “The
| Last Laugh” exceptional and which
induced Carl Laemmle te offer it to
American audiences.

(Special Feature No. 3)

NO SAILOR’S UNIFORM
FOR YOUNG JANNINGS

Star of “Lnst Laugh” Once
| Sailed, But Wore Mere
Khaki Clothes

lt was the lure of a sailor's uni-

rm, a hope, by the way, which
na-: never fulfilled, which caused a
lad of fourteen, destined to later be-
come the greatest European actor,
even though he was born in the
United States, to run away from
home and work before the mast




welve long years 1 lived the roving
life of a theatrical trouper. From
vi to village, none were too
small for us, we played anything
from Slukuwarc's “lzing Lear” to
Giesecke's “White Horse Tavern,”
in out of the way places at times
that we lacked real stage to play
upon.

“I had to actually go among the
‘audiences’ in the first s of m
playing and pass the plate for their
tips, also to copy programs. This
passing of the plate had its advan-
tages, however, and many a jovial
peasant or small tradesman who
was carried away by his enthusiasm
would invite me to his home for a
well prepared and filling meal. Our
salary with that company was
small—if we ever managed to col-
lec!Tit. =

“To get to Berlin was my biggest
problem. A well known :ctog,e a
dear friend of mine ever after as a
result of what he did, imitated me
80 cleverly that several managers
wired to me to see them immediate-
ly. I was cnfaged a few minutes
after I entered the first of the two
offices.

Artistic, But Broke

“The first two years in Berlin I
enjoyed artistic pleasure, but had
signed a contract for such a small
figure that I was always ‘broke.’

_.Erle%d.. rﬁ:ud me o go after the
roaucers.

nm But everywhere the
doors were closed, until a producer
needed someone to jump from a
bridge—for six dollars

not kno‘w what was expected of me
at the time I accepted the offer, but
when I realized that very few peo-
ple were known to have jumped
from bridges, surviving such, I in.
dignantly resigned.

“After that I made the rounds of
the studios and succeeded now and
then in being given a part. In one
instance I crept into a studio early
in the morning and saw myself on
the screen. I was hungry and up-
set at the time, and fled away, to-
wards the street, shouting: ‘I won't
do anything like this again.’

‘The manager and director fol-
lowed. They looked surprised, and
insisted they were highly pleased
with my work. They told me I was
destined to become a great screen
star. From then on my fortunes
turned to the better.

"Important roles were then given
to me. After I played Henry the
Eighth in “Passion” I received thou-
sauds of letters from all parts of
the world. “Deception,” and other
big productions assured my future.
But I believe that the most novel
role I have ever played was in “The |
Last Laugh.” For sheer novelty
and dramatic daring it undoubtedly
is my best.” A

Manager
theatre has

UNIVERSAL RELEASES
NOTED “LAST LAUGH”

nings Starring in This'
UFA Production

“The Last Laugh,” a U.F.A. pro-
duction directed by the well-known
. Nurnau, has just™been ac-
quired for distribution by Uni-
versal; and comes to the ... ___
theatre next

T i e S announces,

Emil Jannings, the great Eu-
ropean film artist, favorably known
in America through his representa-
tions in “Passion,” “Deception” and
other productions, is THE character
which carries the story. He is the
center in a number of remarkably
realistic scenes which are a triumph
of photography and motion picture
art,

Revolutionary in conception and
effects  variety calls “The Last,
Laugh” a simple but touching story
—a human interest story if there
ever was one, acted in masterly
fashion and supported by a produc-
ing technique which is as wonder-
ful as it is revolutionary

The story is of a plain man of the
broad masses who in his declining
days feels the tragedy of old age,
and is brought to the brink of de-
spair to be lifted suddenly to
heights of which he had never
dreamed, by a turn of good fortune
which gives the play the happy end-
ing of a consoling and comforting
clean comedy. The picture is thus
concluded to the joy of all who de-
light in “The Last Laugh."”

“The Last Laugh” is a film with-
out subtitles—for the sake of art as
Mr. Murnau points out.

y

Scene from
"THE IAST LlAUGH"
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NO SUB-TITLES USED

“Last Laugh,” Murnau Master-
piece, Coming to State

From time immemorial, ever
since the mation picture became an
established industry, critics and
patrons have complained that sub-
titles detract from the picture—that
these printed words are an expres-
sion of literature and not of true
art.

Attempts have been made in this
country to obviate the seeming de-
ficiency, but not with sufficient suc-
cess to overthrow the time honored
rule and practice.

Now comes a production from
across the sea—“The Last Laugh”
—which carries no subtitles and is
hailed as a remarkable success by
the release reviewers. The char-
acterization and plot are so easily
understood that there seems to be
no necessity for explanatory titles.
The story is told forcibly and
progressively. The acting and the
direction are done so well that titles

| are not needed.

It is an innovation which Carl

| Laemmle and the Universal, which |
has just acquired the right of dis- |
tribution of this great picture, felt |

should be shared with the American | .
tures, in

public.
“The Last Laugh” is a Murnau
production by Carl Mayer, author

Caligari,” and starring Emil Jan-
nings. It will play at the
theatre, next

|
“LAST LAUGH” COMING{

Something altogether new in mo-
tion pictures, and tremendously
gripping, is “The Last Laugh” a
U.F.A. production, starring Emil
Jannings, and to be exhibited at the |
theatre next
This film only recently had a week
at both the Rivoli and Rialto the-
atres on New York's Broadway,
and it is because of the sensation
created  then among fans and
critics that it continued in another
house.

Among “The Last Laugh's”
unique distinctions are that it has
no sub-titles and that it is perhaps
the first important picture ever made
that required almost no cutting. So
perfect is the continuity and so
eloquent the acting that the custom-
ary wordy explanations would be
superfluous; and so completely was
the director, F. W. Murnau, master
of the story that the usual waste of
taking many substitute scenes and
doing the same episodes over and
over to be chosen from at the end
was avoided.

Simplicity is the key note of the
story and the acting. That is why
the humor and pathos of the picture
go so straight to the heart. Jan-
nings plays an old human character

| of a fashionable hotel.
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of the sensation, “Cabinet of Dr. |
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Author—Carl Mayer

Remembered for his start-
lingly artistic creation,
“The Cabinet of Doctor
Caligari,” but His Latest
work: “THE LAST
LAUGH?” is his most
humanly artistic triumph.

INTIMATE
AIDS

1. EDITORS KNOW ABOUT
“THE LAST LAUGH,"” its success
in New York was realized the
moment that every reviewer praised
it ="g high.” They realize it is
FEATURE NEWS. PLANT A
CUT WITH EVERY STORY.

2, GIVE THEM EVERY-
THING WELL TYPED. AD-
VANCE NOTES many weeks in
advance. Follow with GENERAL
ADVANCE STORIES ABOUT A
WEEK BEFORE you en.
FEATURE STORIES SHOULD
BE IN PRINT RIGHT ON TOP
of the OPENING.

3 FOR PAPERS CARRYING
SATURDAY OR SUNDAY dra-
matic sections, take a collection of
stills and proofs of electros with
you, Editors need stills when pre-
paring general layouts,

4 REVIEWS, WITH TWO
| TICKETS, SHOULD BE SENT
TO EACH REVIEWER, should
they by some chance be unable to
attend the opening.

5 REMEMBER, THIS PIC-
TURE IS A REAL MASTER-
| PIECE. IT HAS NEWS VALUE.
Editors always are hungry for
FEATURE NEWS about a true
FEATURE FILM,

L UFA Probucrion-RELEAPED B
Scene Cut No. 3

Universal is releasing the much
| heralded U.F.A. production, “The

| Last Laugh” with Emil Jannings.j

celebrated star of “Passion,” “De-

ception,” “Quo Vadis,” “Peter the
Great” and other sensational fea- |

the stellar role F. W.
Murnau, one of the most talented
directors in Europe, handled the
megaphone. Carl Mayer who wrote
“The Cabinet of Dr. Caligari,” also
wrote this story which has its first
showing next at the
theatre.

ADVA
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Cary Mayer, remembered for his

|
startling story, “The Cabinet of Dr.!

' Caligari,” wrote “The Last Laugh,” |

a UF.A. production which Uni-
versal is releasing, and which comes
BN T 0 the condaamans
theatre. Mayer has an interna-
tional reputation for his work in the |
screen world. “The Last Laugh”
has been hailed as an even more
noteworthy effort. Emil Jannings
plays the leading role under F. W.
Murnau's direction.

Interesting cffects are
promised next at the
_________ theatre where “The Last
Laugh” a UF.A. production re-
leased by Universal, will be shown.
Emil Jannings, star of "Passion,™'
“Peter the Great” and many other
big productions, has the stellar role
under F. W. Murnau's direction.
Carl Mayer who wrote “The Cab-
imet of Dr. Caligari,” is the author.

camera

Emil Jannings, star of the much
acclaimed “The Last Laugh" which
comes to the ..._... theatre next
is an American despite
all statements to the contrary. Jan-
nings was born in America, thir!_\'l
eight vears ago. He went to Eu-

|
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rope to perfect his talent. Hip!for its a
abilities were soon recognized. As 3| versal s
result, he played leading roles i8! . uch” wi
such super-productions as “Decep'!

tion,” “Peter the Great" and “Pas
sion. “The Last Laugh" is 3
U.F.A. production which Universal
is relasing.

"hotogra
Xt oaaal
itre wh
A. pro
crsal, will
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ety ll[
Carl Mayer,
Dr. Ca
iry which
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“The Last Laugh,” hailed by
those who have seen it at a pre-
release showing in the East, as one
of the really great pictures, comes
to the - .. —---- theatre, next .
Emil Jannings has the .:

stellar role. Carl Mayer, author of The story ¢
“The Cabinet of Dr. Caligari”| man who s
wrote the story. F. W, Murnay, jn-law and i
one of the most brilliant of the Faite smiles
vounger directors, is responsible | he has
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Distributor—
Universal
CARL LAEMMLE, pro-

: ducer of “THE HUNCH-

\ 2| BACK OF NOTRE

a delightful climax in| | DAME” and now the
|} great forthecoming

“PHANTOM OF THE
OPERA” saw its enter-
tainment value and beauty.

FAMOUS THEATRE MAN
CUES BIG PRODUCTION

None other than Dr. Hugo Ries-
enfeld, managing director of the
celebrated Broadway motion picture
playhouses, the Rivoli and Rialto, is
responsible for the music cue on
“The Last Laugh,” the much ac-
|claimed U.F.A. production which
| Universal is releasing, and which
| comes next to the. .- ac..
| theatre, starring Emil Jannings.
| Dr. Riesenfeld, one of the best
known showmen in the country,!
himself a musician and orchestra|
conductor of note, booked the pro- |
| duction immediately after he saw
| the screening in Universal's projec-

tion room. It goes over like an
| operatta, with music, the cnucl
| stated.

The interest evinced by the pub-
| lic after it had played a week at
| one of his famousz New York City

houses, made him book it for an-
other week at his other house. In-
terest still continued, however, and
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it was then taken to the Cameo,
| another exclusively screen house.

|  Having in mind the smaller or-
!chestras. Dr. Riesenfeld so cued

|"The Last Laugh” that it may be
| adapted for the smallest of houses.

Hwith EMIL JANNINGS

CE NOTES

The struggles which an old man |
undergoes when young people turn
| against him is the dramatic theme
of the much heralded "“The Last|
| Laugh,” a U.F.A. production which |
| 18 being released by Universal, and
which has its first local showing
e LAt i at the
theatre. Technical novelties in the |
line of photography are also prom-
ised. Emil Jannings, celebrated star |
of “Passion” “Peter the Great” and |
“Deception,” has the leading role in
this story which Carl Mayer wrote.
The latter is remembered as the|
author of “The Cabinet of Dr. Cali- |
gari,” F., W. Murnau is credited
with the direction.

New technical triumphs in pho-|
A e tography are promised for the|
.......... theatre beginning next |

--=w=e-na When “The Last Laugh,”
a U.F.A, production which Uni-|
versal is releasing, will be shown
Emil Jannings has the leading role |
in this picture. which F. W, Mur-
nau directed. The story was writ-

Catimg ten by Carl Mayer who wrote “The |
Cabinet of Dr. Caligari.” The story

‘for its artistic perfection. Uni- concerns the struggles of an old
versal is releasing ‘“The Last Man against _uvcr\\'lwlnn_ng ‘l‘undl-
Laugh”™ which is a U.F.A. produc- tions, making it a dramatic triumph
tion. of human nature, according to pre-

release reviewers

Photographic novelty is promised
next at the F. W. Murnau is a name quite|
theatre where “The Last Laugh” a [ ynknown to the majority of Ameri-
\Ler[:l?. t;ri‘l,ldlll:el":l]mr\:t:.asegn?ﬁ };n,-:_ | cans, as yet, but throughout Europe |
nings has the leading role in this he causes a pau:w_lwcausc”nl his
story of dramgﬁc human nature, anduf‘:nll fl'}l' U ['A of * l he Last
Carl Mayer, author of “The Cabinet | Laugh,” which Universal is releas-
of Dr. Caligari,” also wrote this | ing. It comes to the —...... it
story which F. W. Murnau directed |theatre, next .ceo.......... Emil
The story concerns a pompous old | Jannings of “Passion,” “Deception,
man who struggles against his son- : and other big features has the
in-law and is thrust out of his house. | stellar role. Carl Mayer who wrote
Fate smiles kindly on the old man, | “The Cabinet of Dr. Caligari,” is
and he has the last laugh. the author.
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The Cast

The Porter
His Daughter..Mary Delschaft
..Kurt Hiller

<+ Emil Jannings | |

Her Bridegroom
His Aunt

The Manager
Hans Unterkircher

Emile Kurz

The Nightwatchman
Georg John

JANNINGS NATIVE OF
OUR UNITED STATES

Not a Foreigner As First Be-
lieved; He Was Born in
New York _

“*Turn about is fair play,’” Emil |
Jannings, the famous foreign actor, |
stated to a number of erican
correspondents who interviewed him |
recently in Berlin.

Jannings was explaining his atti-
tude towards Europeans in general
and insisted that he had no bitter-
ness towards them, even though he'
was interned during the war in Ger- |
mang as an American citizen. |

The famous star of “The Last|

|
|
\
1

as many noted critics in New York
have stated at the time of its pre-
release. It tells a simple story in
such a gripping and intimate way
that the character of the old door-
man, who is the hero of Carl
Mayer's story, stands out in cameo
clarity. Mayer is known in this
country as the author of “The Cab-
init of Dr. Caligari” His latest
work is even more unusual and far
more human in that it is a dra-
matically human story, avoiding ar-
tistic tricks.

Again, “The Last Laugh" derives
novelty from the unuswal camera
angles and lighting. Murnau has a
way of “spatting” his coming cli-
maxes that is new, and which vastly
heightens the expectation. His
work is full of skillfully contrived
little surprises that put his audience
into the most delightful suspense.

What is more, he never disap-
points them, as those who have
seen his work will attest, The most
noteworthy instance is the ending
itself. The way he has straddled
the “happy ending” problem with
comfort for both the advocates of
Realism and those of Pollyanna is
a marvel of ingenuity

It is true that this involves a title,
For you must know too that one of
the novelties of this film is the fact
that the action is evolved totally
without subtitles. But this title will
certainly be forgiven, even in a title-
less film. It is dramatically essen-
tial and screened in such a fashion
as to rhow a decided mental mood.

Shooting down elevator shafts, up
stairways, through revolving glass
doors, panoraming huge interiors
and a new way he has of following
individually his characters about,
are only a few of the remarkable
novelty effects which make “The
Last Laugh” exceptional and which
induced Carl Laemmle te offer it to
American audiences,

(Special Feature No. 3)

NO SAILOR’S UNIFORM
FOR YOUNG JANNINGS

Star of ‘“‘Last Laugh” Once
Sailed, But Wore Mere
Khaki Clothes

It was the lure of a sailor’s uni-
form, a hope, by the way, which
was never fulfilled, which caused a
lad of fourteen, destined to later be-
come the greatest European actor,
even though he was born in the
United States, to run away from
home and work before the mast

This lad proved to be none other
than Emil Jannings.

Recently, just after his most her-
alded success, “The Last Laugh,” a

.F.A. production, which is being
released in America by Universal,
and which comes to the_ .. ____
theatre next was completed,
ne explained just how that marine
venture proved to be a sartorial
failure insofar as Aashy sailor uni-
‘UI‘IH5 were COI’!CCI’I‘ICd.

“It was a tramp steamer,” the
Universal star detailed as a broad

Laugh,” the sensational U,F.A. pro-| smile lit up his face, “and I didn't
duction, which has been so widely | know the difference at the time
acclaimed by New York reviewers | When I signed up. 1 was under the
and magazine writers, is a native|impression that all ships were alike,

American. He was born in New|
York City about thirty-eight years

| ago and moved with his people to

Germany shortly after his tenth
birthday.

His life had been a series of great
struggles with small theatrical

troupes and even bigger dramatic
companies in the bigger towns. But
his great struggle began when he
attempted to enter the screen field.
Two years of battling casting direc-
tors succeeded in getting him a
small, but important role.

His success was immediately as-
sured as a result. From then on the
royal road to stardom was accom-
plished. “Passion,” “Deception,”
“Peter the Great,” “The Loves o
Pharoah,” and now, his most start-
lingly human wvehicle, “The Last|
Laugh,” which comes to the
theatre next have placed
him in the fore rank of the screen's
male stars,

F. W. Murnau, one of the young-
est and most brilliant directors in |
Europe, was the man behind the|
megaphone, Carl Mayer, remem-
bered for his epoch making “The
Cabinet of Dr. Caligari,” is the au-|
thor of “The Last Laugh.”

A noteable cast of continental
screen artists have the leading sup- |
porting roles.

whether they flew the government's
standard as a warship, or carried
something so prosaic as machinery
or dairy products.

“When I stepped aboard, the
bos'n told me to get into my work
clothes. I was starded. ‘Where is
my sailor uniform? I ask. When
he realized that I had no other
clothes than those upon my back, he

obtained a pair of well-washed
threadbare ‘dungarees,’ made of
khaki.

“l was the saddest young fellow
in the world—for a few hours, but
the lurid tales which the old seca
dogs told me made me quite forget
that decks neced uniforms for anv-

f|thing but parades—and we never

paraded. 1f we weren't cleaning the
decks, we were painting one or an-
other of the ship's numerous parts,
or loading and unloading cargo and
supplies.”

“The Last Laugh" was aceorded an
even more favorable welcome by
the metropolitan reviewers and
magazine writers than Janning's
“Passion,” “Deception” or “Peter
the Great.”

Carl Mayer,- who wrote the story
of that fantastically appealing, “The
Cabinet of Dr, Caligari,” also wrote
“The Last Laugh,” which was di-
rected by F. W. Murnau.




“Tue LAST LAUGH

(Special Feature No. 4)

Noted Picture Producers

Take Best

Outside Film

““The Last Laugh”
Obtained by
Universal

With its unrivaled facilities for
production at Universal City it re-
quires something truly remarkable
to cause Universal to undertake the
diriribution of a picture made by
someone else. In the last six years
At has released only two such pro-
ductions. The news that Carl
Laemmle's organization has ac-
cglired for distribution the latest

uropean masterpiece, “The Last
Laugh,” has centered unusual and
deserved interest upon this U.F.A.
production, starring Emil Jannings.

Several hundred pictures are of- |
fered to the big distributing com-|
panies every year and a certain pro-
portion are accepted. But it requires
a truly remarkable production to in- |
terest Universal. “The Last Laugh" |
is all of that, as the main metro-
politan newspaper and magazine re- |
viewers have stated in repeated |
comment, |

From the standpoint of novelty |
“The Last Laugh” is remarkable. |
It tells a simple story in such a|
gripping and intimate way that the
character of the old doorman, who
is the hero of Carl Mayer's story,
stands out in cameo clarity. Mayer
is known in this country as the au-|
thor of “The Cabinet of Dr. Cali-|
gari.” His latest work is even more |
unusual and far more human, it is
openly admitted.

Again “The Last Laugh derives
novelty from the unusual camera
angles and lighting. Murnau has a
way of “Spatting” his coming cli-
maxes that is new and which vastly
heightens the expectation. His work
is full of skillfully contrived little
surprises that put his audience into
the most delightful suspense. What
is more, he never disappoints them.
The most noteworthy instance is
the ending itself.

Ending Is Pleasing

The way he has straddled the|
“happy ending” problem with com-/!
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fort fo rboth the advocates of real- '

ism and those of Pollyanna is a
marvel of ingenuity. It is true that
this involves a title. For you must
know too that one of the novelties
of this film is the fact that the ac-
tion is evolved totally without sub-
titles. But this tile will cerainly be
forgiven, even in a titleless film, as
you will see for yourself next
when this production oppens at the
_______________ theatre,

Shooting down elevator shafts, up
stairways, through revolving glass
doors, panoraming hube interiors
and a new way he has of following
individually his characters about are
only a few of the remarkable nov-
elty effects which make “The Last

Laugh” exceptional and which in- |

duced Carl Laemmle to offer it to
American .audiences.

| during which engagements it was

| production.

Universal Releasing Greast UF A Feature |
Which Comes to Strand |

Laughter and tears are side by|ing obscure. This is the first time
side in "The Last Laugh," the re-| that a picture without subtitles has
markable German-made picture di-| really succeeded. Attempts in this
rected by F. W. Murnau, and star-| direction in the past have been il
ring Emil Jannings, to be exhibited | advised. . )
at the theatre next No other portrayal in Jannings|
Universal is releasing this U.F.A.| briliiant career equals that which he | duc:
| gives in “The Last Laugh”—not his | wiy, 1,

This photoplay, with scarcely a| Louis XV in “Passion” nor hls'ing
subtitle, played in New York, on| Henry VIII in “Deception,” nor hi o
‘Broadway, to capacity audiences,| Egyptian King in “The Loves of Tt
Pharoah,” nor his Moor of Venice|This is
pronounced by the daily papers to|in “Othello,” splendid as he was 17 | critics,
be the one perfect motion picture! each of these-roles. This old porter | . |
of the season. |is an everyday man of our own '

Janning’s graphic characterization | time, one whom all people can sym-

Lag

the

res

Prll'-'r{l.

of the joys and sorrows—the pathize with, laugh with and under- bave sa
tragedy and humanity—of an oldl:uud. . i . . ls=that
porter in a Berlin hotel is a hu-| Photographically, the picture 15 0 . |

man document so true, so vital and| also heralded to be as remarkable

so profound that his audiences are| %lilt is dramatic Tit}ihcﬁt in;‘e_ruft. Rem
d f er- | ere neces o heighten his ef- |
held spellbound. No need for vn_ fects, Discctor Muruan resorted to feveral

bal explanations on the scree
they would be an intrusion, wou
spoil the mood. The acting 1s self- | cessfully used
explanatory, not a moment of it be-! Dr. Caligari.

But huj
I
-5t

1d | the impressionistic methods so suc. | |
in “The Cabinet of ing.
.-
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- }
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JANNINGS' NEW ROLE
INTERESTS NEW YORK

“The Last Laugh” Result of|
Talented Men ;

An interesting combination of |
talent was responsible for the cele- |
brated U.F.A. production, "Thc|
Last Laugh,” which Manager
of the theatre promises |
T e O

Emil Jannings, remembered for
his work in “Passion,” “Peter the
Great,” “The Lo-es of Pharoah,”
and other big productions, acclaimed
as Europe's greatest character ac
tor, and recently discovered to be
an American, having been born in
New York City, has the leading
role

Carl Mayer, who wrote the widely
discussed, “Cabinet of Dr. Caligari,”
also is the creator of this story,|
which the metropolitan critics hailed |
as an interestingly human document
of an old man's struggles in the
face of overwhelming forces. The
old man gets the “last laugh” by a
remarkable stroke of fate.

His pompous job as doorman is
taken from him when the manager
of a great hotel realizes that he is
old. It preys on the old man's
mind. And when his daughter's
husband thrusts him from his home,
it is the last straw. The old man
knows of no place but the hotel
The daughter i1s kept from seeing
her father by her husband, and the
two pine for each other.

“The Last Laugh" was given a

Seene from THE |AST
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JANNINGS OR CHANEY,
WHO IS BEST ACTOR?
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CURRENT
NOTES

At last the perfect picture—really

the picture without a flaw. Such |
lis “The Last Laugh,” the U.F.‘}
photoplay directed by F. W. Mur+

nau, with Emil Jannings as star now |
being presented at the
theatre under direction of Universal.
This is one picture which no critic,
cither in Europe or in New York,
has suggested might be |::|pr0\'e(_i.
| Without exception they have said it
is sufficient just as it is—that to
alter it in the slightest degree would
mar it. Emil Jannings of “Pas-
sion” and other big spectacles has
the stellar role.

Remarkable and revolutionary inT
several ways is “The lLast Laugh."” |
It has no sub-titles; it has more |
than a love story, it has no cheap |
movie devices, yet hardened picture |
goers, critics and | alike, sit |

| N

N
>

fans
through it spellbound; now laugh-
ing, now weeping at the
theatre. It is astonishing how many
critics have acknowledged proudly
that “The Last Laugh” made them
weep, and also admitted that u
caused them to langh out loud. Emil
Jannings stars under F. W. Mur
nau's direction, Cary Mayer, author
of “The Cabinet of Dr. Caligari,”
also wrote this story.

Sed

S AL Sh Art
_ Something altogether new in mo- tained
tion pictures, and tremendously | aug
gripping, is “The Last Laugh,” the ' 4. ctic

| U.F.A. production released by Uni-
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H' IS REAL NEWS!

ature

(Review No. 1)
“Last Laugh” With Emil Jannings
Is the Perfect Picture

yet hardened picture goers, critics
and fans alike, sit through it spell-
bound, now laughing, now weeping.
It is astonishing how many metro-
politan critics have acknowledged
proudly that “The Last Laugh”
made them weep, and also admitted
that it caused then to laugh out
loud.

Being devoid of the usual motion

rst ume

tles has
sh-l | [I1h|::.‘:l At last the perfect picture—really
¢% 7 the picture without a flaw. Such is
Janning's “The Last Laugh,"” the U.F.A, pro-
which he duction directed by F. W. Murnau,
os :n]“ with Emil Jannings as star now be-
'n,(;:.,f h| ing presented at the - —o--cecam-——-
oves of theatre under direction of Universal
f Venice This is the one picture which mo
e was 0 critics, either in Europe or in New
T:rpl:r.::a York, has suggested might be im-
an sym- proved. Without exception t_hc_)r
d under- bave said it is sufficient just as it 1§

—that to alter it in the slightest de-
tree would mar it.
revolutionary,

licture 15
narkable
interest,

Remarkable,

veral ways is “The Last Laugh,”
© 'jut human and dramatically appeal-
i It has no subtitles; it has no
_stick, no cheap movie devices,

1
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picture subterfuges, what is it that
| gives “The Last Laugh" its grip?
| Its humanness and its art. Both its

!star and its director know human |

nature and are masters of picture
play technique. They go unerring-
ly to the heart of the leading char-
acter and lay bare its soul. The
character lives before you—it is the
tragedy and comedy of actual life
the spectators see. No play acting
here—reality!

A simple chronicle it is. An old
| man has been porter and doorman
{at a fashionable Berlin hotel for
years. Of powerful physique, mag-
nificent in his gold lace and braid,
self-important, but kindly in his lim-
| ited authority, he looks upon him-

““Sensation,”’

Notable Production

Opens at the
Strand

A motion picture sensation in a
duy when competition has made
sensation hard to achieve, is “The

after two big weeks at the Rivoli
and Rialto theatres, is now the at-
traction at the theatre.

Not even Jannings’' great work in
“Passion” and “Deception,” the pic-
tures that established his fame in
this country, equalled his powerful
and intensely gripping characteriza-
tion in this photo play directed by
F. W. Murnau and now distributed
in this country by Universal.

“The Last Laugh” was a sensa-
tion in Europe. A great reputation
preceded it to this country and this
is one instance in which all the ad-
vance heralding was fully justified.
It was declared in Berlin and also in
Paris to be the picture without a
flaw and may un-

self as a fixture in his job, 1n fact as
] an indispensible adjunct to the es-
| tablishment.
An Imposing Figure
|  How imposing he is as he opens
| the door of a splendid carriage an
| stands at salute as its fashionable
occupants alight, and with what
abandon he swings a heavy trunk
from the top of the equipage! n
the humble quarter where he lives
he is looked upon as an important
personage and his adoring daughter,
who is about to be married, thinks
him a great man.
The emotional tension of the
earlier part of the picture is done in
perfect keeping with the really

| lovable character of the old porter—|

a master stroke of directorial genius.
Here is the acme of perfected com-

edy based on character delineation—

no triviality, no buffoonery. Only
a great actor like
round out the chaiacter so perfectly.

Carl Laemmle accomplishes
genuine coup in
Last Laugh” for
Universal.

| already is the talk of New York.

Jannings could |

a
acquiring “The
distribution by |
It will be the talk of the
entire country this season, just as it

qualifiedly endorse this verdict.

Two of the remarkable things
about “The Last Laugh” are that it
has no subtitles, and that it is pre-
| sented almost exactly as filmed—it
wrequired practically no cutting. The
| usual thing is for twice or three

times as many scenes to be pho-
| lqgraphcd as are finally used, the
| picture as shown being the result of
selection and piecing together.

But so completely was Director
Murnau master of the subject that
less than two hundred feet of film
was discarded during the editing
process. The result—a unity of
purpose and action that i
flected in the tremendous emotional
grip in which this picture holds its
spectators. It is this that renders
sub-titles unnecessary.

Titles Not Needed

So perfect is the continuity and so
expressive the action that no verbal
aid is
standing. In fact, words would be
an intrusion and would break the
spell in which the uninterrupted un-
folding of the simple and heart-
stretching story holds its audiences.

(Review No. 2)

Last Laugh” with Emil Jannings as |
star, the German-made film which,'

Is Word

For “The Last Laugh’
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The picture depicts the fall and
rise of one of the most lovable and

18 re-|

altogether human characters ever
| placed upon the screen. Jannings
| plays an old doorman at a fash-
| ionable Berlin hotel who, resplend-
ent in a gorgeous uniform, is the
| grand factotum of the establish-
| ment, and an exalted personage in
the humble quarter of the city in
| which he lives with his adoring
| daughter. He is replaced by a
| younger man, stripped of his gold
| lace and brass buttons and reduced
| to the position of attendant in the
| lavatory.

The picture shows him in his
glory and then what happens when
| his grand world crumbles around
him, and finally how fate brings
him to the top again.

A simple tale, but a tale which a
| Balzac might have written, full of
| genuine humanity—of heart throbs

needed for perfect under-| and laughter—but all so beautifully

l done that the spectator feels that he
| is looking into the heart and soul of
{a living man. He suffers and re-
| joices with the old porter as if
sharing his lot with him.
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at the |

| (Review No. 3)

'GREAT HERALDED
PICTURE ARRIVES
“Last Laugh” Really All Ad-
| wvance Notices Claimed

_Laughter and tears are side by
| side in “The Last Laugh,” the re-
|markab[c_imported picture directed
|by F. W. Murnau and starring

Emil Jannings, now on exhibition
| at the theatre where it
| is credited as a Universal release.
| This photoplay with scarcely a sub-
| title, played on Broadway to

capacity audiences. During its en-
| gagement it was pronounced by the

daily papers to be one perfect mo-
tion picture of the season. Special
articles and comment were written
about it because of the artistic pre-
sentation of its dramatic qualities.

Jannings' graphic characterization
|of the joys and sorrows—the
| tragedy and humanity—of an old
porter in a Berlin hotel is a human
document so frue, so vital and so
profound that his audiences are held
spellbound. No need for verbal ex-
planations on the screen—they
would be an intrusion, would spoil
the mood.

The acting is self-explanatory, not

a moment of it being obscure. This

is the first time that a picture with-

out subtitles has really succeeded.
| Attempts in this direction in the
| past have been ill advised.

No other portrayal in Jannings'
hrnllim:l career equals that which he
gives in “The Last Laugh"—not his
| Louis XV _in_“Passion” nor his




viewers have stated in repeated |
comment, }

From the standpoint of novelty!
“The Last Laugh” is remarkable.
It tells a simple story in such a
gripping and intimate way that the |
character of the old doorman, who
is the hero of Carl Mayer's story,
stands out in cameo clarity. Mayer
is known in this country as the au-
thor of “The Cabinet of Dr. Cali-
gari.” His latest work is even more
unusual and far more human, it is
openly admitted.

Again “The Last Laugh derives
novelty from the unusual camera
angles and lighting. Murnau has a
way of “Spatting” his coming cli-
maxes that is new and which vastly
heightens the expectation. His work
is full of skillfully contrived little
surprises that put his audience into
the most delightiul suspense. What
is more, he never disappoints them.
The most noteworthy instance is
the ending itself.

Ending Is Pleasing

The way he has straddled the
“happy ending” problem with com-

wren EMIL JANNING S
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fort fo rboth the advocates of real-
| ism and those of Pollyanna is a
marvel of ingenuity. It is true that
this involves a title. For you must

|

know too that one of the novelties |

of this film is the fact that the ac-

tion is evolved totally without sub-

titles. But this tile will cerainly be

forgiven, even in a titleless film, as

you will see for yourself next

when this production oppens at the
theatre.

Shooting down elevator shafts, up
stairways, through revolving glass
doors, panoraming hube interiors
and a new way he has of following

i individually his characters about are |
only a few of the remarkable nov- |

elty effects which make “The Last
Laugh” exceptional and which in-
| duced Carl Laemmle to offer it to
American audiences.
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JANNINGS' NEW ROLE
INTERESTS NEW YORK

“The Last Laugh” Result of
Talented Men

An . interesting combination of
talent was responsible for the cele-
brated U.F.A. production, “The
Last Laugh,” which Manager
of the theatre
ey S R

Emil Jannings, remembered for
his work in “Passfon,” “Peter the
Great,” “The Lo.es of Pharoah,”
and other big productions, acclaimed
as Europe's greatest character ac
tor, and recently discovered to be
an American, having been born in
New York City, has the leading
role.

‘Car] Mayer, who wrote the widely
discussed, “Cabinet of Dr. Caligari,”
also is the creator of this story,
which the metropolitan critics hailed

promises |-

|
|
|

as an interestingly human document |

of an old man's struggles in the
face of overwhelming forces. The
old man gets the “last laugh” by a
remarkable stroke of fate.

His pompous job as doorman is
taken from him when the manager
of a great hotel realizes that he is
old. It preys on the old man's
mind. And when his daughter's
husband thrusts him from his home,
it is the last straw. The old man
knows of no place but the hotel.
The daughter is kept from seeing
her father by her husband, and the
two pine for each other.

“The Last Laugh” was given a
pre-release in New York and raised
a storm of discussion on the part
of reviewers and film fans, hey
all agreed that it is novel and start-
ling, and most agreed that it is
Janning's strongest role. The hu-
manly dramatic quality of the story
attracted the attention

startled to see a complete picture

of startling merit almost devoid of |

titles.

NOTED “LAST LAUGH”
UNIVERSAL’S RELEASE

The Universal Pictures Corpora-

tion has purchased the American|

distribution rights for “The Last
Laugh,’ directed by E. W, Murnau,
the long heralded U.F:A. picture
that has received so much favorable
comment in this country at a select
showing. The picture was then
shown at the Rivoli and Rialto
Theatres in New York City, and
evoked considerable interest from
newspaper reviewers and the fans.

When first shown in this country
several weeks ago it was entitled
“The Least of Men."

Universal executives gave much
thought to the selection of a more

fitting title and “The Last Lamngh” |

was chosen because it fits the story
completely.

“The Last Laugh" stars Emil
Jannings, who is well known and
highly though of by American thea-
tre goers, who remember his good
work in “Passion” and “Deception,”
and two other Lubifsch films.

In “The Last Laugh" Jannings
plays what critics assert is his finest
role.

regimentals, and his decent from the

heights of pride after his job and|

Then
but he

his uniform are taken away.
follows domestic trouble,
still has the last laugh,

i of many|
magazine writers, who were also|

He takes the part of a pomp- |
ous and aged hotel doorman, in full |
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'JANNINGS OR CHANEY,
WHO IS BEST ACTOR?

Both Are Americans and Best

In World As Character
Artists

An interesting question that film

artistic merits of the two greatest
American character actors, Emil
Jannings and Lon Chaney. As a
matter of fact, many fans have
stated that Jannings is the greater,
while other hosts maintain that
Chaney is the better of the two.
And lest that some decide to rule
out Jannings as a “foreigner” who
has dome startlingly remarkable
work in such novel dramas as “The
Last Laugh,” which comes to the
theatre next
it has been recently discovered that
he is a native American, having been
born in New York.

|

He went to Europe with his folks |

at the age of ten and has spent
most of his ensuing years there.
His reputation as a character actor
is second to none—with the pos-

sibhle exception of his fellow coun-|

tryman from Colorado Springs, Col

Chaney's work in “The Hunch-
back of Notre Dame,” “The Miracle
Man,” “The Shock” and now what
is said to be his most daring and
sensational portrayal in “The Phan-
tom of the Opera,” has placed him
in the fore rank of the screen's
ablest character actors,

Besides “The Last Laugh,” Jan-
nings has “Passion,” “Peter the
Great,” and “The Loves of Pha-
roah,” all immense spectacles, to his
credit.

His characterizations are usually
of big, bluff type of men. Chaney
on the other hand has made gro-
tesque hgures so startlingly inter:
esting as to remove the sole ele
ment of horror which surrounds
them, making them loveable types.

The fans will talk, air their opin-
ions, their likes and dislikes, but it is

fans are considering is the relative

| tion ¢
1.gripping, is "“The Last Laugh,” the|

% ene Trom.
THE LAST LALGESH"
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Scene Cut No. 9
“LAST LAUGH” NEXT

Knowing the problems and range
of the camera, F. W. Murnaw, con-
sidered to be one of the most bril-
liant Continental directors, essayed
to do something novel, and “The
Last Laugh,” the U.F.A. production
which Universal is releasing and
which comes to the
theatre next =
a question of taste, not of ability,
many critics believe, to decide the
matter. Needless to say, however,
cach is supreme in his field, and
nothing short of a national referen-
dum could decide the question.

Carl Mayer, who wrote “The Last
Laugh,” 1s remembered for his
“Cabinet of Dr. Caligari” F. W.
Murnau directed this UF.A., pro-
duction, which Universal is releas.
ing in Amera.
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CURRENT
NOTES

At last the perfect picture—really |
| the picture without a flaw. Such |
lis “The ILast Laugh” the UF.A |
| photoplay directed by F. W, Mu
|nau. with Emil Jannings as star now |
| being presented at the |
| theatre under direction of Universal. |
| This is one picture which no critic, |
| either in Europe or in New York,
' has suggested might be improved.
[ Without exception they have said it
| is sufficient just as it is—that to
alter it in the slightest degree would
| mar it. Emil Jannings of “Pas-
sion” and other big spectacles has
| the stellar role. |.

Remarkable and revolutionary in|

several ways is “The Last Laugh.”
It has no sub-titles; it has more
than a love story, it has no cheap
| movie devices, yet hardened picture
goers, critics and fans alike, sit
through it spellbound; now laugh- |
ing, now weeping at the |
theatre. It is astonishing how many
critics have acknowledged proudly |
that “The Last Laugh” made them |
weep, and also admitted that it |
caused them to laugh out loud. Emil
Jannings stars under F. W, Mur- |
nau's direction. Cary Mayer, author
of “The Cabinet of Dr. Caligari,”
also wrote this story.
Something altogether mew in mo-|
pictures, and tremendously |

U.F.A. production released by Uni-
versal, starring the great Emil Jan-

| nings, now being exhibited at the

theatre, This film story |
was written by Carl Mayer, is’
creating a sensation among fans and |
critice. Emil Jannings is the star. |
1 F. W. Murnau directed.

Audiences at the < theatre
are being treated to a real novelty

tained
Laugh
ductio

in motion pictures these days where]

“The Last Laugh,” the much talleed
of U.F.A. production which
versal is releasing, is playing
week. Emil Jannings, the fam
“foreign” star, born in America; but |
creator of the big roles in such jm-
portant productions as “The Loves
of Pharoah,” “Passion” and “Peter
the Great,” plays the old man. F.
W. Murnau directed this story by
the author of “The Cabinet of Dr.
Caligari,” Carl Mayer,

Emil Jannings, the great “contin-
ental” star, hailgd throughout Eu-
rope as the greatest character actor,
is discovered to be an American. He
was born in Little Old New York
about thirty-cight years ago, and
went to Germany with his parents
as a mere lad of ten. Now, the

theatre is showing his
most startling novel U.F.A. produc
tion, which Universal is releasing.
“The Last Laugh."” Carl Mayer.
author of the grotesque “The t'.".!.
inet of Dr. Caligari,” wrote the
story, which F. W. Murnau directed

A man who has made an intensive
study of motion picture dramati
problems, a foreigner, Carl Mayer,
remembered for his weird pi 2
story, “The Cabinet of Dr.
gari,” wrote “The Last Laugh,” 1
interesting dramatic novelty whici
is playing to capacity at the._..
theatre tﬁesc days. Emil Jannings,
star of “Passion,” “Peter the Great,
“Othello” and “The Loves of Phar
oah,” has the stellar role under |
W. Murnau's directwon,
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An Imposing Figure

How imposing he is as he opens |
the door of a splendid carriage and |
stands at salute as its fashionable
occupants alight, and with what|

| abandon he swings a heavy trunk|

from the top of the equipage! In
the humble quarter where he lives
he is looked upon as an important
personage and his adoring daughter,
who is about to be married, thinks
him a great man.

The emotional tension of the
earlier part of the picture is done in
perfect keeping with the really
lovable character of the old porter—
a master stroke of directorial genius.
Here is the acme of perfected com-
edy based on character delineation—
no triviality, no buffoonery. Only|
a great actor like Jannings could |
round out the chaiacter so perfectly. |

Carl Laemmle accomplishes a
genuine coup in acquiring “The|
Last Laugh” for distribution byl
Universal. It will be the talk of the|
entire country this season, just as it|

| already is the talk of New York.

€8}

Two of the remarkable thingl
about “The Last Laugh" are that it

| has no subtitles, and that it is pre-
sented almost exactly as filmed—it |
required practically no cutting. The|

usual thing is for twice or three|

times as many scenes to be pho-|
tographed as are finally used, the/
picture as shown being the result of |
selection and piecing together,

But so completely was~Director
Murnau master of the subject that|
less than two hundred feet of film|
was discarded during the editing
process. The result—a unity of
purpose and action that is re-
flected in the tremendous emotional
grip in which this picture holds its|
spectators. It is this that renders
sub-titles unnecessary.

Titles Not Needed

So perfect is the continuity and so |
expressive the action that no verbal |
aid is needed for perfect under-|
standing. In fact, words would be|
an intrusion and would break the|
spell in which the uninterrupted un-
folding of the simple and heart-
stretching story holds its audiences.

1e picture depicts ine lali an
rise of one of the most lovable and
altogether human characters ever
placed upon the screen. Jannings
plays an old doorman at a fash-
ionable Berlin hotel who, resplend-
ent in a gorgeous uniform, is the
grand factotum of the establish-
ment, and an exalted personage in
the humble quarter of the city in
which he lives with his adoring
daughter. He is replaced by a
younger man, stripped of his gold
lace and brass buttons and reduced
to the position of attendant in the
lavatory.

The picture shows him in his
glory and then what happens when
his grand world crumbles around
him, and finally how fate brings
him to the top again.

A simple tale, but a tale which a
Balzac might have written, full of
genuine humanity—of heart throbs
and laughter—but all so beautifully
done that the spectator feels that he
is looking into the heart and soul of
a living man. He suffers and re-
joices with the old porter as if
sharing his lot with him.
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Remarkable Simplicity In Famous UFA Film,

““The Last Laugh,

Something altogether new in
motion pictures, and tremendously
| gripping is “The Last Laugh,” the
imported photoplay starring the
great Emil Jannings, now being ex-
hibited at the theatre
by Universal.

Among "The Last Laugh" unique
distinctions are that it has no sub-
titles and that it is perhaps the first
important picture ever made that
required almost no cutting. So

'’ Showing Here

perfect is the continuity and so
eloquent the acting that the cus-
tomary wordy explanations would
be superfluous; and so completely |
was the director, F, W, Murnau.‘
master of the story that the usual|
waste of taking many substitute |
scenes and doing the same episodes
over and over to be chosen from at |
the end was avoided. |

Simplicity is the key-note of the
story and the action. That is why

| telling.

(Review No. 3)

'GREAT HERALDED

PICTURE ARRIVES

o~ L T

Laughter and tears are side by
side in “The Last Laugh,” the re-
markable imported picture directed
by F. W. Murnau and starring
Emil Jannings, now on exhibition
at the theatre where it
is credited as a Universal release.
This photoplay with scarcely a sub-
title, played on Broadway to
capacity audiences. During its en-
gagement it was pronounced by the
daily papers to be one perfect mo-
tion picture of the season. Special
articles and comment were written
about it because of the artistic pre-
sentation of its dramatic gualities.

Jannings’ graphic characterization
of the joys and sorrows—the
tragedy and humanity—of an old
porter in a Berlin hotel is a human
document so frue, so vital and so
profound that his audiences are held
spellbound. No need for verbal ex-
planations on the screen—they
would be an intrusion, would spoil
the mood.

The acting is self-explanatory, not
a moment of it being obscure. This
is the first time that a picture with-
out subtitles has really succeeded.
Attempts in this direction -in-the
past have been ill advised.

No other portrayal in Jannings'
brilliant career equals that which he
gives in “The Last Laugh”—not his
Louis XV in “Passion” nor his
Henry VIII in “Deception,” nor
his Egyptian King in “Loves of
Pharoah,” nor his Moor of Venice
in *“Othello,” splendid as he was in
each of these roles. This old porter
is an everyday man of our own time,
one whom all people can sympathize
with, laugh with and understand.

Photographically the picture is as
remarkable as it is dramatically
and in heart interest. Where neces-
sary 10 heighten his effects, Director
Murnau resorted to the impression-
istic method so successfully used in
“The Cabinet of Dr. Caligari.,”
While Jannings is the center of in-
terest throughout the picture, the
supporting cast is of that Contin-
ental excellence which presents an
artist in even the smallest parts.

Carl Mayer, who wrote “Dr.

| Caligari,” also is responsible for this
| story which accounts no doubt for

the deftness and humanness in the
There is a real sense of
economy in the telling and as a re-
sult there is not a waste foot in this
swift told picture of artistically dra-
matized human nature.

the humor and pathos of the picture
go so straight to the heart. Jan-
nings plays an old porter in a fash-
ionable Berlin hotel who has been a
very important personage there and
in his own lowly social circle for
many years. On the day of his be-

| Toved daughter's wedding the man-

agement supplants him at the busy
front door with a younger man and
relegates him to a humiliating posi-
tion in the lavatory.

What comes of this blow to the
old man's pride, its effect upon his
family and neighbors, and how he
finally rises in the world to heights
he never before knew, forms a story
which critics throughout the coun-
try hailed as incomparably acted by
Jannings. Tears and laughter are
side by side throughout the picture
narrative.
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(‘paper. »

With all due respect to homemade posters,
certain uses in emergencies) you cannot possibly ho

have the appeal, the pull or the selling power of the

It is common knowledge among producers and
bringing out the box-office value of pictures than ar
tried to imitate our methods. Every new stunt we
in posters, in trade paper advertising or elsewhere.
an imitation!

One of the falsest of false economies is that Ad

slapped-together block posters on the theory that the
paybmceummhandgetgoodaﬁpeﬂﬁ on
cents or a few dollars on posters.

If you are not taking the fullest advantage of our poster and ad
chance to inject vitality and kick into your business.

f

Reach out with your vertising. Don’t confine it to your |
not today. Expand your advertising. Slap up your posters where the

My weekly advertisement in the Saturday Evening Post is the |
people are reading it every week and writing to me about it. You ougl
ers you use, the more certain you are to reach out to people who will ar

In conclusion, Universal posters are on the level. They pull but
versal’s White List!




me. True, posters are good advertising for -
more benefit to you that 1 wonder why ten

, thought and effort that are put into Uni-
the discussions in the advertising depart-
tion department and sales department on

e issue.

srains in the business are packed into our

sosters, with all due respect to block paper (which has
pssibly hope to produce a homemade product that will

er of those we produce for you.

cers and distributors that Universal knows more about
s than anyone in the industry. Other producers have
stunt we have developed has been copied, whether
swhere. But there’s always something lacking in

s that adopted by some exhibitors who use hastily-
t they are “cheaper.”” They are not! It is better to
on the space you b}ly than to try to save a few

pster aind advertising and press-book service, you are overlooking a real

it to your lobby. You might have got by with that some years ago, but
s where the people can’t miss them—and then leave the rest to the posters!

Post is the best advertising Universal ever did. It is amazing how many
t. You ought to cash in on that good will. And the more Universal post-

b who will answer your call.

hey pull but they don’t lie or misrepresent. They are as “white” as Uni-

Carl Laemmle

Country of origin and production, U.5.A.




PROVED

If It Was a Good Stunt and Proved to Be a Money Getter, You Will Find It in This

“Tried and Proved” Sheet. These Stunts Have Passed the Acid Test of the Box Office

“THE LAST LAUGH” PROVES BIG MONEY-MAKER
WITH RIGHT ADVERTISING AND EXPLOITATION

MAILING LIST

(13 HE LAST LAUGH" has re-
ceived more praise than any
picture ever made, and its

novelty, beauty and originality are

said by practically every critic in the
world to set new standards for the
screen.

It is very cssential to use the
right kind of exploitation and ad-
vertising on this picture, however,
in order that people will not get
the wrong impression. The cam-
paigns described in this “Tried and
Proved” folder show you how it
can be put over.

It must not be ballyhooed in a
cheap fashion. The people who
will like it best are the most in-
telligent. Direct your appeal to
them and see that you reach them

A direct-by-mail campaign to a
selected mailing list is the best
stunt you can pull. Circularize all
the leading citizens in your town,
such as heads of schools, churches,
clubs, etc They are the people who
will go out and boost for you. Here
is a sample letter which we suggest
your using on your mailing list:

BALLYHOO

Here is an excellent ballyhoo put
on by W. C. Getty, Universal ex-
ploiteer, at San Francisco. It
stopped passersby and got their at-
tention. The stunt is easy to dup-
licate. All you have to do is hire a
man, make him up as Emil Jannings
is made up in the picture, put an
employee’s uniform on him. Try to
get one with plenty of gold braid
and brass buttons, or failing in this,
get a long cape, similar to those
worn by theatre footmen. Most im-
portant of all, get a large unbrella,
and have “The Last Laugh” painted
gpon it. Let your ballvhoo man
with his umbrella, open cars and

escort patrons in. He will be a
great ad for you. Between shows
he can promenade through the

streets of the shopping district,

Dear Sir:—

I want to personally draw your
attention to “THE LAST
LAUGH,” which will be shown at
the Park Theatre, Newburgh, the
entire week starting March 30.

This production is one of the out-
standing film achievements of the
last five years. It has no subtitles,
no big sets, no mob scenes and
vet it has created a sensation
among motion picture, dramatic and
art critics and with the public by
its intensely human appeal.

The Literary Digest of February
28th devoted several pages to a dis-
cussion of this “movie without
headlines.”

The story of the picture is a
radical departure in screen prac-
tice. It is strikingly true to life,
and I am sure you will find in it
something subtle and unordinarily
fine. There is a message to all in
the moral of this photodrama.

I think, after you see it, you will
agree with the critics; it is the per-
fect picture!

Very truly yours,
(Signed)

MANAGER.

LAST LAUGH CONTESTS

One of the suggestions given in
the press sheets “The Last
Laugh" was to hold a “Last Laugh”
This idea was readily ac-

of

Contest.
cepted in several parts of the coun-
try, and in every instance was ac-
companied by noteworthy results.
In some cities the contest was
handled differently, but the idea
was basically the same. Accom-

T it true that he who laughs
last laughs best?

panying this article we are repro- Tho managhment of the Strand

Theatre s iaterested o the verifl
two places

ducing clippings of
where the contest was tried—Iowa
City and San Francisco. The San
Francisco Daily News, you will
note, ran the story across five col-
umns, on the front page of the sec-
ond section. The details are in the
press sheets, or you can secure them
Don't

fail to work this one. You will find

from the clippings herewith.

it an excellent means of getting
some valuable free space in your
local newspaper. Start to work it

!
I
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!
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he Daily News
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SAN FRANCISCO, MONDAY, APRIL 6, 1925

FORD CAR HANGER

BELOW IS THE REPRODUCTION OF A PASTEBOARD
HANGER WHICH WAS ATTACHED TO 5,000 FORD CARS IN
SAN FRANCISCO. THIS WAS FIXED ON ABOVE THE LI-
CENSE PLATE, WITH THE CONSENT OF THE OWNERS. THE
CARDS WERE PRINTED ON YELLOW STOCK, AND WERE
ABOUT THE SIZE OF AN ORDINARY LICENSE PLATE, ONE
IS REPRODUCED IN MINIATURE BELOW,

I HAVEFTHE

LAST LAUGH /

/
f

/

/
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Big Returns At Little Expense

HE feature of the Hamilton,

Ohio, campaign was the “If

I owned this newspaper” idea,
which has been used on other pic-
tures and is always good for a pic-
ture of unusual merit.

Three of the advertisements are
shown at the right. The small ones
were run in various parts of the
paper several days before the open-
ing, and the large one was run in
three column width on the day be-
fore the opening.

Mr. Schwalm also introduced sev-
eral other novelties into his adver-
tising, one of which consisted in
printing the regular daily ads up-
side down, and twenty-four sheets
were also posted upside down. This
naturally made people notice them
and read them.

For German Citizens

6é HE LAST LAUGH" is a
TGerman picture, and natu-
rally Germans will be par-
ticularly interested in it. If your
city has a large German population
you will do well to make a direct
appeal to this class. This was done
in Milwaukee, where a special let-
ter was sent out to the secretaries
of all the German societies

It will be possible in most cases
to get a list of members of these
societies for direct circularization.
If there is a German language
newspaper in your city you will do
well to take some space in it, and
get a great deal of publicity in ex-
change.

The letter which was sent out in
Milwaukee started with a descrip-
tion of the picture, and concluded
with this paragraph:

“The fact that the locale of the
picture is Berlin, Germany, should
appeal strongly to the German
population. Hence, we ask you as
secretary of your worthy society to
persuade every member to witness
this production when it is presented
in Milwaukee."”

THREE SHEET
SUGGESTION

Three sheet cut out of Jannings
can be enlivened by substituting a
real umbrella in Jannings' hand.
Paint title on cloth of umbrella.

THERE MUST BE SOMETHING IN THIS TALK ABOUT
JOHN iC}-lWALM

THE HAMILTON DAILY NEWS?

JOHN SCHWALM
wil &n%ﬂ&nﬂ#ﬂmﬁhh

SEE
TOMORROWS HAMILTON DAILY NEWS

-

| “If 1 Owned The

John Schwalm’s Statement

I Would Use Every Line Of 1t's Space Today To Tell The

RIALTO

ENTIRE MOTION P lCTUlg INDUSTRY

Daily News
People Of Hamilton What

Tomgnow |

See
MA

.

1843 F 73 NL

JOHN SCHWALM

HAMILTON 1 EROW WILL CONGRATULATE
CARL LAEMMLF
B5H5

B Rt
[y R ————p—— R

RECEIVED AT COR 34 AND MARKET STH.. HAMILTON O
MEWYORK NY MAL 12 16820

RIALTO THEATRE NAMILTOR OHIO
SINCEREST CONGRATULATIONS ON BOOKING THE LAST LAUGH FIRGT IN,
HAIIL'I'G'.I'R 1T WAS A SENSATION IN'NEW YORK AND PLAYED PIVE WEEKS OK
BROADWAY AT THREE DIFFERERT TUEATRES THE MOVING PICTURE ITMDUSTRY
AND THE PUBLIC REGARD IT A5 THE WOST FORWARD STEP IN THE PICTURE
ART YET TAXEN WEWYORK CRITICS REGARD IT AS THE SEASONT MOST FERFECT
PICTURE AND THE INDUGSTRYE (LEVEREGT PRODUCTION THE THEATREGOERS OF
Yyou l‘.y T’HIE‘ Pl\nrlvr’.

wwary
ey

ADDED:— HARRY LANGDON COMEDY “THE HANDSOME CABMAN" .- FOX NEWS

TODAY—LAST TIME “GOLD HEELS” A New Version of

JE WE L~ TODAY: TOM MIX in “SOFT BOILED" STAR COM
TOMORROW & MON . BEN WILSON in “THE FUGITI\ & and GUMP COMEDY"

Henry M. Blossom's Thrilling Race
Story “CHECKERS™

and EDY

=

HE funny face contest de-
scribed in the press book has
been popular in several cities.

The cut below shows how it was
played "up” in Ottawa, Ontario, The

Funny Face Contest

Funny Face Contest

Twealy five Uckels will ba givan away o ihe
ehfldren drawing tha fanniest face with.lbe Jesst
fumiter of lines to show the “LAST LAUGH".
Lagve your Drawings at the Orpheus.:

mast. ba 18 Monday marming.

original space used was three col-
umns in width. The press book
gives full details of this simple and
appealing contest.

TEASER
SLIDES

-

There never was a better teaser
title devised than “The Last
Laugh.” A dandy way to cash in
on it is by the use of teaser slides.

Start
showing and run a different slide
every night.

two weeks before your
Radio slides are cheap
and you can typewrite or write by
hand, the following copy:

Blanktown deserves
“THE LAST LAUGH”
Blanktown will get it.

It's coming to you
“THE LAST LAUGH”
You'll enjoy it.

Warning. Prepare for
“THE LAST LAUGH"
The day is coming.

Thrilled Broadway for weeks
Different from any picture
you have ever seen,

“THE LAST LAUGH"

New York laughed last month
But Blanktown gets

“THE LAST LAUGH”"

The Secret's Out.
It's a Movie,

“THE LAST LAUGH"




These Ideas

ill Help You!

(A Good Announcement)

TO THE MOVIE FANS

OF NORTH HUDSONi

On Thursday, March 19, B. F.
Keith's State Theatre will have the
privilege of presenting to the people
of North Hudson a motion picture
production which has created the
greatest furore in critical circles in
the Ilast five years. This produc
tion marks a new step in motion
picture development; it has no
sub-titles, no big sets, no mob
scenes, and yet, because of its
strikingly human appc’ll and intense
drama and hilarious comedy, has
packed the Rivoli, Rialto and Cameo
Theatres in New York for five suc
cessive weeks, The title of this
icture sensation is “The Last

.augh.”

We prrmn'lll} urge every motion
picture lover in North Hudson and
vicinity to see it! It's the perfect
picture.

B, F. Keith's Srate Theatre
Management.

Play Up
Starting Time

[t is very important that you play
up in your ads and announcements
the starting time of the picture, so
that patrons will be in their seats
when the beginning of the picture
is flashed on the screen.
is really made necessary due to the
fact that there are mo subtitles in

“The Last Laugh.,” Therefore late
comers are liable to have their en-
joyment of the picture lessened
through not being able to follow
story closely. Mention the starting

time in your ads, and also in the |
lobby A beaver board clock makes |

a striking display, and will also im-
press upon patrons the necessity of
being on time, The hands of the
clock should be changed as each
show begins, with the hands point-
ing to the time of next showing.

This step |

BOVE is a small reproduction of a “Last Laugh” mask
which was distributed by B. F. Keith's State Theatre,

North Hudson, N. J. These were made up in several colors

and distributed in large quantities to all the school children in
the city. The mask is arranged to be worn with the hooks over

the ears, and the space between the teeth is cut out.

The same

idea can be used with a cheaper mask, perhaps in one color.

LOBBY STUNT

It is a good idea to cut out cardboard letters spelling HA

HA and hang them up about the lobby and under the marquee.

Motor Car Tie-Up

NE of the features of the
lowa City campaign,
which was worked out by
Jack Edwards, Universal ex-
ploiteer, was the automobile
ballyhoo, described in the press
book. The photograph showed
how it looked.

The automobile agency sup-
plied the car and the driver,
and the card on the side read
“Ride in a Studebaker and
have the ‘Last Laugh’ on the
other fellow. See ""The Last
Laush' at the Strand Theatre
now. It's different.”

This stunt can be worked
with any car, and most agencies
are usually glad of the oppor-
tunity for this dignified kind of
ballyhoo.

TWENTY-FOUR SHEET
TEASER CAMPAIGN

NE of the most striking
campaigns ever put over
on any picture was used in
Los Angeles, where a num-
ber of teaser twenty-four sheets
were used all over the city.
Two of these are reproduced
below. Others read “Ha, Ha,
New York, Los Angeles will
have "The Last Laugh,” etc.,

'FRHFU'

e
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(NILL RAVE 4
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mentioning every important
city in a similar manner.

While this campaign is too
expensive for any but the larg-
est theatres, an adaptation of it,
using window cards naming
various nearby cities, was suc-
cessfully used in San Diego at
little expense, and proved ef-
fective.

T ——— PR T S

produced the “Last Will and Testament”
story.
the words *
your cxecutors
read:
our shoe sale, now going on.’
ing at all, and proved enormously effective,

Square Theatre, St. John’s, Canada, was accompanied by a number
of fine window dlspiays
Life, Judge and other pubhcatmns
the World Laughs with You."”
Leave your order here.

WINDOW TIE-UPS

of “THE LAST LAUGH” at the Queen

The engagement
One display was in a store which handled
The card read “Laugh and
Read a comic magazine each week.
1f you want another Good Laugh see
“THE LAST LAUGH”
QUEEN SQUARE THEATRE
Another one was displayed in a bank window, and the card re-
of the character in the
Thc card named the theatre and date, and concluded with
thn you die do not leave a freak will. Let us be
Another display was in a shoe store, and cards
“You Will Have llu: Last Laugh by taking advantage of
These displays cost the theatre noth-

IDON'T HIN

NHAT 75’.'5&"
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STRIKING ADS GET THE BUSINESS

Every Professor—
Every Instructor—
Every Student at—

PRINCETON UNIVERSITY

should see the most unusual motion picture production of the year

“THE LAST LAUGH”

No subtitles No mob sceneg No big sets
Read about it in “THE LITERARY DIGEST"” of Feb. 28th

No advanc Frida d
B : ATIhlea]t?eE Sat:nid::
2 days only Princeton Mar. 6 -7

HE newspaper advertisements reproduced here, the

lower ones from lowa City and the upper ones from

San Francisco, are masterpieces of newspaper adver-

tising. By studying these when you come to make up your

own advertisements you can combine the best features of all
of them.

Th Strand Theatr

The Greatest Critics Say —

THE LAST

The post-card shown above was used in Princeton, N. J.,
and was sent to all the professors and students of the Uni-
versity. These people are the ones you want to appeal to, and
the stunt should be used for every college or school in your
territory. g
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One of the finest
and most unusual

THE MOST UNUSUAL MOTION PICTURE EVER SCREENED
“Grips from becinning to end! A “Unguestionably one of the fin-
AN ErTbeer N Y Times esl evor seen!™ N. Y. Sun
“Excellence Mself. You'd Botter
ser li—you're sure’{s enjoy "

mr made. LAU GH $l.50 Top e P T “Virtually :ﬂ;m’:

Amazing," ““Superb,’’
*"Unusual.”’

Y throughout.  Jannings plays ;
wﬂhmﬁdmmdmdy- ’—R.Y-
Sun.

“‘Held me in & vice-like grip. 1 have never
seen & more

A remarkable pic-
ture and so differ-
ent.

in PRINCETON, N. J.

* *The Last Laugh’ proved to
be the big hit on Friday and
Balurday, We lock In over

ROCHESTER, N. Y.

George Eastman has  booked
“The Last Laugh® inte Ki-
bouwrn Hall, Rochester, N Y.,
at ¥ 50 wép. Following this in these two days tham 'we
rin ithe pleture will play the ever did before. It was en-
Regent Thetre b h lauded  al
firnt run) house. the conclusion of each per

" "The Last Laugh' e also
the Imst word. It is the mo-
tion picture. It is the most
bearibrebking  drama [ have
ever seon anywherp. Have
you ever cried Lsara — real
tears of joy al any entertaln:

wix hundred mare admissions

ings is simply superb. You'd bet-

With

EMIL ter see . "“'“ m‘ to ﬂjﬂ]" ' formance, something unusu] ment? It will make you laugh
. ¥. Post. In Princeton. The town is still | | "o, minute, ecry the mext.
y JANNINGS is unusual. Well worth With r“"“ "”;:r:;‘—";:t‘* Broadway applanded ‘The
, farren, re. Last Laugh’ as they ha
I Princeion, N. 1. M\:r aa::-bm! an' unml‘:
| A story of human Emil 4 St e, A v
emotions from the Jannings DA Lanessy S S et
. 'Uncommonly .'M.. presents
page of life. with any that the Rivoli has ever shown." 4 L
—N. Y. Evening Telegram. Th test film st ver (old—an a til ! Most entrancing love s
N th.i li k - h of ;!‘l"t?me —_— wll.h::{ : :Ingh lover! Bigger than anylhing you've ever seen!
othin e 1t has A HUMAN INTEREST STORY
ever bifore bcen TAKEN FROM A PAGE IN LIFE
. “a xable picture, You an't 20 i And Towa City Sees It At Our Regular Prices—10-40c
shown. wrong with ‘The Last S It's dif- Starting First
ferent,"'—Mildred Spain, N.¥. Daily News ﬁur:la.r STR lnsm'ol’
iti i **One of the finest films that has ever been e
A positive triumph by e e of Tiames G - 1:30 p. m. F e |
of the cinema art! N.Y. Mail.. Q ARG S DAEAD 0%

YOU'LL SAY THE SAME
Presented by Universal WHEN YOU SEE IT! ‘.S

STRAND

(Printed in U. 5. A.)

5 M : ]
o ¢ (e - g
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5 Days Only — Starting
Tomorrow — 10c-40¢




This document is from the Library of Congress
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